THEATRE g
OPERA
DANCE

FILM

I INTERNATIONAL
_ | e
CONCERTS : i :

UK
Germany.

IS ER
ES S

TT TS “,: . "?‘ ‘ < ‘.“‘v
: Y . SRR NN




R,

i

For their approval, Under-
writers Laboratories required
a Safer Strip Light. So, Altman
Stage Lighting Co. created
ZipStrip™. It gives you safety,
plus increased Color Media
Life, maximum lightdistribu-
tion, recessed neon indi-
catorlamps,
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feet, 2 inches
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Durable push-on sockets and
interchangeable lamp bars.

ZipStrip™istruly stageworthy.

It's U.L. listed for use with
12V, 75W, MR-16 lamps.
Available in 12V and 24V; in
up to 4 color circuits and is
constructed of hardened
extruded aluminum.

ZipStrip™ will make a
significant differ-
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maintenance. Proving thereis
no substitute for experience.

To find out more about
ZipStrip™, call us at:
(914) 476-7987

What's in a Name?
Everything when it’s Altman.

ALTMAN

STAGE LIGHTING CO. INC.
57 Alexander Street,
Yonkers, New York 10701

UNIT 4, SPEARMAST INDUSTRIAL PARK, LANE END ROAD,
SANDS, HIGH WYCOMBE, BUCKS HP12 4JG ENGLAND
TEL: (0494) 446000

FAX: (0494) 461024
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INDUSTRY STANDARD FOR
PRECISION AUTOMATED
LIGHTING SYSTEMS

Precision

emory control ideal for
,repeat Bosuction

~__Single, rigid steel yoke supports
~ luminaire & houses motors,
- gearbox & microprocessors

Lighting rig in Studio | at VTO-Medienzentrum Studio Complex,
Hannover, showing Galaxy Studio remote control (on studio floor) &
Galaxy 2 lighting console
(in vision control room)

Strand Lighting [
75 Years of Brilliance
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ON THE COVER:

Directed by Adrian Noble, de-
signed by Bob Crowley, and
lit by Chris Parry, The Plan-
tagenets is an adaptation of
Shakespeare’s Henry VI Parts
I, IT and III and Richard IIl
which the Royal Shakespeare
Company premiered October
1988 at Stratford-upon-Avon.
Photo: RICHARD MILDENHALL

[ ]

The Plantagenets, dont la
mise-en scéne est d’Adrian
Noble, le decor de Bob
Crowley et U'éclairage de
Chris Parry, est une adapta-
tion des oeuvres Shake-
speariennes Henry VI,
Parties I, Il et 11, et Richard
I, crée en Octobre 1988 par
le Royal Shakespeare Com-
pany a Stratford-upon-Avon.

v

The Plantagenets (Regie:
Adrian Noble, Biihnenbild:
Bob Crowley, Beleuchtung:
Chris Parry), eine Bearbeitung
von Shakespeares Henry VI
Parts |, Il und lll und Richard lli,
wurde im Oktober 1988 von
der Royal Shakespeare Com-
pany in Stratford-upon-Avon.
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SETTING THE STAGE
Designer Bob Crowley creates Hedda Gabler and The Plantagenels / by
Adam Pirani

LIGHTING UP FRANCE
Dimaphot lights the French television and film industry / by Ellen
Lampert

DISCO ITALIAN STYLE
Fiber optics, smaller venues and other trends in Italian nightclubs / by
Michele LoScotto

CLUBS

Java Jive and Java Bay nightclubs in Tokyo
LDs Billington, McKernon and Kantrowitz with designer Lopata create
high energy environments / by Bonnie S. Schwartz

DESIGN

A Strindberg classic wrapped in pink
Director/Designer Matthias Langhoff brings Miss Julie to Paris / by Ruth
E. Goldberg

SOUND

Hans Peter Kuhn designs sound environments
Germany’s Kuhn talks about his work / by John Calhoun
SHOW PREVIEWS

SIB/MAGIS and SIEL ready for their 89 shows
Rimini’s SIB/MAGIS show in place for April 10-13, 1989; Readying
Paris’ SIEL, April 9-12, 1989 / by Andrew Shearer
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« No dimmer packs
« No motors or scrollers

» Minimum set-up time

» High efficiency
» Light weight
» Fresnel or hard-edge beam
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Smooth, Spectacular Color Change ... Unrivaled Brilliance
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UK/DANCE SPACE

BIRMINGHAM
BUILDS A NEW
FACILITY FOR THE
SWRB

Thanks to a £4 million (US
$7 million) grant from the Bir-
mingham City Council and the Arts
Council of Great Britain, Sadler’s
Wells Royal Ballet will become the
first resident company housed at
the Birmingham Hippodrome. Cen-
tral to the company’s move from its
current home at the Royal Opera
House in London is the con-
struction of 2 £3 million (US $5.25
million) rehearsal/administrative
complex at the Hippodrome. Speak-
ing at a press conference, general
director Jeremy Isaacs said, “The
facilities to be built and the new
money to be made available add up
to an offer we cannot refuse.” The
move to Birmingham will enable
the company to increase its ap-

pearances in Birmingham to five
weeks a season from the current
two, and to continue its current
18 week international touring
schedule.

The new 2,160 square meter
building will be built on the site of
the current Hippodrome admin-
istrative offices, which will move to
another building nearby, and an ad-
jacent warehouse. According to
John Douglas of the architecture
firm of Seymour Harris Partnership,
“the new space will house 900 -
square meters of rehearsal space. It
will accommodate administrative of-
fices, room for wardrobe storage, a
physical therapy room and a gym-
nasium, as well as plenty of room
for storage of technical equipment.”
Harris Partnership worked closely
with members of SWRB on the
building’s specifications. “Con-
struction of the space will begin in
June of 89 and we are planning on
Sadler’s Well Royal Ballet moving
into their new home in August of

1990, states Douglas. Working
with Seymour Harris Partnership is
structural consultant Cameron
Taylor.

The construction of a facility for
SWRB is part of an ongoing face-lift
for the Birmingham Hippodrome.
Built in 1899, the 1,950 seat the-
atre was closed for sixteen months
in May 1980 for a major rebuilding
and refurbishing. More than £5
million (US $8.8 million) was in-

vested in the rejuvenation. Most sig-
nificantly, in 1984 the stage and fly-
tower was doubled in size to 18
meters deep. At the same time, the
development of a suite of three spa-
cious dance studios provided on-
site rehearsal facilities for visiting
dance companies, like the Kirov,
opera companies, such as the
Welsh National, and West End musi-
cals, such as Singin’ in the Rain.
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A NEW
RAKE'S PROGRESS
OPENS IN BERLIN
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In February of 89 Berlin’s re-
nown Deutsche Oper commis-
sioned Jurgen Tamchina to direct a
new production of Igor Stravinsky’s
The Rake's Progress with sets de-
signed by Swiss-based designer Ro-
land Aeschlimann and costumes by
Beate Schwabenhaus. The post-
modern set, suggested by the
Hogarth paintings, which also in-
spired the opera’s libretto by W.H.
Auden and Chester Kallman, was
literally a huge picture frame with
ascending and descending lines
suggesting movement in place and
time. The sharp angling of stairs,
windows and perspectives in subse-

quent scenes paralleled the dis-
torted progress of the Rake as he
made his way through the London
demi-monde (1). Also effective was
the opening garden scene which
was dominated by a huge box
hedge atop which sat the hero
Tom, sung by Julius Best, dallying
away the day while below his
fiancee Ann Trulove, sung by Eva
Johansson, was dressed in a jump-
er that simulated the leaves of the
hedge. At appropriate moments she
could conceal herself within a
notch cut into the shrubbery (2).
OWEN LEVY

UK/SHOW PREVIEW

ABTT TRADE
SHOW 89

The Eleventh Annual Association of
British Theatre Technicians Exhibi-
tion of Entertainment Industry
Equipment will be held from
Thursday, May 18, through Satur-
day, May 20, 1989 at the Riverside
Studios, its home since 1984.

On display will be light and
sound equipment, scenic materials
and paints, staging and flying sys-
tems, tracks and trussing, flooring

and drapes, props and effects, and
stage hardware.

Organisers of this year’s event,
the ABTT, are expecting to better
the 2,350 visitors and 68 exhibitors
of last year. In anticipation, the
show will cover five studios at Riv-

erside, rather than the four of 1988.

Among the 1988 exhibitors were
Astralloy International, Avolites, CCT
Theatre Lighting, Celco, Cerebrum
Lighting, Furse Theatre Products,
Gerriets, Harlequin, Key Light (UK),
Lancelyn Lighting, Lee Colortran,
Philips Lighting, Rosco, Strand
Lighting, Teatro, White Light (Elec-
trics), and Zero 88 Lighting.

As in previous years, awards will

be presented for Product of the
Year, Technician of the Year, and
Stand of the Year. Space for prod-
uct demonstrations will also be
available to exhibitors.

For more information on the

1989 ABTT Trade Show, contact the
Association of British Theatre Tech-

nicians, 4 Great Pulteney Street,
London WI1R 3DF. Tel:
01/434-3901.

CUE INTERNATIONAL




FINLAND/CONFERENCE PREVIEW

THE ITI TO MEET
IN HELSINKI

In May 89 Helsinki will be the
site of the 23rd World Congress
and Festival of the International
Theatre Institute. Ralf Langbacka,
president of the Finnish Centre of
the ITI, states the Congress's pur-
pose: “To see, in this world of
ours, the theatre as an important
bridge builder over political, cul-
tural, linguistic, ethnic and other
gaps, is the message and task
which we want the Helsinki Con-
gress to deliver to theatre people
all over the world.”

The World Congress will take
place from May 27-June 3 at the
Finlandia Hall. Delegates from all
of the ITI's 76 member nations,
from Argentina to Zambia, have

been invited to the convention.
“This will create an opportunity for
theatre people to discuss the road
ITI is on and where it should go in
the future,” says Martha Coigney,
the president of ITI. “Subcommit-
tees such as music theatre, dance,
theatre education, communications,
new theatre, and playwrights, will
meet to carry on a dialogue on the
state of the theatre in their respec-
tive homes.”

The theme of the Helsinki Con-
gress is “Theatre as a Cultural
Bridge." The aim of this collo-
quium is to analyze theatre’s role
as a bridge between different cul-
tures, political and social systems
and ideologies. In line with this,
seven directors from around the
world will be given the same short
play to stage, according to Anneli

Suur-Kujala, secretary for interna-
tional affairs at the Finnish Centre
of the ITL “A performance of these
plays—the same play with a differ-
ent cultural perspective—will give
us great insight into the cultural
role expressed in theatre.”

Among the highlights of the Con-
gress is the International ITI Festi-
val. “Throughout the month of May,
Helsinki will become the center of
the theatre world—playing host to
international theatre and dance
groups from China, the Ivory Coast,
the USSR, Tunisia, the United States,
and more,” says Suur-Kujala.
“Groups will play in Helsinki and
then tour throughout Finland.”

ITI was founded in Paris,
1948—in the aftermath of World
War [I—under the auspices of the
United Nations Educational, Scien-

tific, and Cultural Organization. It’s
stated goal: “To promote interna-
tional exchange of knowledge and
practice in the performing arts. To
stimulate creation and increase co-
operation between theatre people.”
In a world fragmented by war, the
guiding premise was that since the-
atre is an art which links large
groups of people, it should have a
voice in the world.

For further information on the
ITI Congress in Helsinki, contact
the Finnish ITI Centre at Vuorikatu
0A8, SF-00100 Helsinki, Finland,
Tel:358-0-665-067, or ITI/US, at
220 West 42 Street, 1710, New
York, NY, 100306, Tel: 212/944-1490.

USA/COSTUMES

FROM QUEEN TO
EMPRESS:
VICTORIAN DRESS
1837-1877

Queen Victoria and a way of life
that existed in Great Britain and
America during the mid-19th cen-
tury is on view in The Costume In-
stitute at the Metropolitan Museum

of Art in New York ity through
April 1989. “From Queen to Em-

is an exhibition of more than 100
examples of women’s, men’s, and
children’s costumes plus accesso-
ries, paintings, photographs, and
engravings of the Victorian Age.

press: Victorian Dress 1837-1877"

(1837 was the year Victoria became

Queen of England; in 1877 she was
proclaimed Empress of India.)

The exhibition includes major
loans from the Museum of London
and photographs from the Royal Ar-
chives at Windsor Castle, as well as
costumes and accessories from The
Costume Institute.

Corsets, crinolines, pantaloons,
skating costumes, evening dresses,
bridal costumes, and mourning
clothes are among the outfits dis-
played among the five galleries dec-

orated in the highest of Victorian
Gothic style. The costumes abound
in silks and satins, laces and rib-
bons, flowers and embroidery.

Included in the exhibit are two
gowns worn by Queen Victoria
herself—the dress she wore to
open the First International Exhibi-
tion at the Crystal Palace in Hyde
Park in 1851 and the one she wore
for her state entry into Paris in
1855.

All items are accompanied by ex-
planatory text panels of the period,
using quotes from magazines, let-
ters, and diaries.
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In designing The Plan-
tagenets (1), Bob Crowley
employed a series of swiftly
changing minimalist sets to
accommodate this nine-hour
trilogy.

®

Pour sa conception artisti-
que des Plantagenets (1) Bob
Crowley a utilisé une serié
de décors simplistes et rap-
idement interchangeables
pour les commodités de cette
trilogie qui dure neuf
beures.

v

Fir die komplette Ausstattung
der neunstiindigen The
Plantagenets-rilogie (1) ver-
wendete Bob Crowley eine
Serie von rasch wechselnden,
minimalistisch gestalteten
Bihnenbildern.

CUE INTERNATIONAL
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Setting the stage

BY ADAM PIRANI

ith an international reputation that stems from the still-running 1986
London production of Zes Liaisons Dangereuses and the show’s
subsequent Broadway transfer, where he picked up two Tony
nominations, one each for his set and costume designs, Bob Crowley has
been working steadily ever since. He most recently designed Hedda Gabler at the National
Theatre of Great Britain in January 1989 and 7he Plantagenets in October 1988 for the
Royal Shakespeare Company in Stratford-upon-Avon. 7he Plantagenets will reopen at the
Barbican Theatre in April 89, launching the RSC’s 1989 London season. Also, in April of
89, Ghetto, a new play by Joshua Sobell receiving its British premiere, will become
Crowley’s second show of 89 at the National Theatre, and his Macbeth will transfer from
the RSC at Stratford-upon-Avon to London. He also designed the London premiere of
Arthur Miller’s 7two-Way Mirror in August 88 at the Young Vic Theatre.

Born in southern Ireland, Crowley was an art instructor and then a scene painter before
becoming a stage designer. Now 35, he is an associate artist of the RSC, for whom he has
designed more than 20 plays. He has worked at the Manchester Royal Exchange and
Bristol Old Vic, and has designed operas for the Royal Opera, the English National Opera
and Kent Opera.

Talking to Crowley, it’s clear that when he designs, there are no systems or rules. The
idea that recurs when discussing his most recent works, 7he Plantagenets and Hedda
Gabler, is that of creating a mood.

The Plantagenets—an adaptation of Shakespeare's Henry VI Parts I, I[ and /Il and
Richard Il into a trilogy—is reminiscent of a technique the RSC did in the early 60s with
The War of the Roses. The three plays of The Plantagenets are entitled Henry VI, The Rise
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“...I think people respond to a
drawing in a way that they do
not respond to a model.”

of Edward IV, and Richard Ill, His Death,
adapted by Charles Wood and directed by Adrian
Noble, with lighting by Chris Parry, and sound
by Paul Slocombe.

“I didn’t know the plays before I started
work,” Crowley says, “I'd never seen them, and I
assumed that the people out front haven't either.
They're pretty involved. It would be nice to think
that you didn’t have to keep looking at your pro-
gramme constantly thinking,'Oh, who's he?"”

Helping to keep track of all the allegiances
and realignments, Crowley employed an em-
blematic approach—white and red roses, large
colour-coded crosses—clearly displayed on
tunics, flags, armour, and scenery, a device used
by many designers before him. ’

“It was a very emblematic approach,” he
says, “but that was born out of the fact that you
literally had to know who was on whose side.
Obviously, if they're not wearing a white rose,
then they're gonna get their head chopped off.

“It was paramount in my mind that I would
have to tell the story as clearly as possible—and
as excitingly as possible.” This sense of excite-
ment was inherent in the breakneck pace of No-
ble's staging of the trilogy, which posed another
constraint for the designer.

“Certain physical limitations were set by vir-
tue of the fact that they were going to stage all
three plays on one day,” Crowley says, “and
there was very little time for change-overs be-
tween the morning, afternoon, and evening per-
formances. Whatever I designed had to be put up
and down in the 45 minutes between shows. It
had to have a fantastic fluidity.”

Solving this design problem, Crowley used the
device of storyboards. “We did model it, but I
treated it like a film script really. The whole
thing was done scene by scene, and every scene
was done up as an image, so you could look at
the whole trilogy.

“Storyboards are invaluable, you can con-
stantly refer to them. A model, I think, is a
means to an end—it deals with physical real-
ities. I don’t think a model is very good at creat-
ing a mood—you can'’t light it properly, and it
hasn’t got actors wandering around it. Somehow
with a drawing you can get more of an at-
mosphere, more of a feeling,

“It's very interesting, actually. In the end peo-
ple weren't even looking at the model. They
would say, ‘Let’s look at the storyboards.’ Be-
cause [ think people respond to a drawing in a
way that they do not respond to a model. You
look at a model and you're more interested in
the way it's been constructed and you're think-

ing, ‘Oh, what a cute little chair, oh look they've
even made the flower pots.” Whereas with a
drawing, even though it might be as simple and
as crude as something on the back of a cigarette
packet, I think people respond to them.

“So, Chris Parry, the lighting designer, had
them, the crew, the stage management had
them, the actors had them, they were all pinned
up everywhere—they were there all the time.
And it was the only sane way of keeping any
kind of control over it.

“Some of the time it showed groupings of
people on stage with no actual scenery; and
light—there had to be light from a certain an-
gle, so all that was painted in. Also, you could
look at a whole sheet of these things and you
could see the entire evening at one glance.”

The designer has used the technique of story-
boards before, most recently on Macbeth. “It's
the only way of dealing with a large piece,” he
says, though he notes that for a play with a
fixed set like Hedda Gabler, storyboarding
would be pointless.

Henrik Ibsen’s Hedda Gabler sees Crowley re-
united with the Les Liaisons Dangereuses
team—director Howard Davies and writer
Christopher Hampton (who wrote a revised ver-
sion of the translation from the Norwegian).
Mark Henderson did the lighting.

“What interested me in Hedda Gabler,”
Crowley says, “was that Howard wanted to do
this on the big stage—the Olivier Theatre, the
National’s 1,160 seat theatre—he didn’t see it as
a small domestic drama.

“What was interesting was to see if we could
make a play like this work on the big stage in-
stead of just putting it in the Cottesloe, the Na-
tional’s smallest auditorium, or behind the
proscenium in the Lyttelton theatre. That's been
the challenge really.”

The resulting set is a massive, circular room.
“It's like the atrium of a building, although
there’s actually a huge library with no books in
it until the character George Tesman starts fill-
ing it up with all his volumes. He's only happy
with his books really, and this room is his idea
of Heaven—it’s like his very own reading room
at the British Museum, which he can now spend
the rest of his married days filling. Which is his
wife's idea of Hell.” Indeed, the play opens with
stacks of Tesman’s books on the floor, and as it
progresses, the bookshelves, which stretch from
floor to ceiling on both the ground floor and the
set’s upper level, are gradually filled with them.

This upper level of the set is reached by a
huge curving staircase which dominates the

GENE BAGNATO

A former scene painter and
art instructor, Bob Crowley
(2) established his reputation
as a designer when his set and
costumes for the Broadway
production of Les Liaisons
Dangereuses won him two
Tony nominations.

®

Un ancien peintre scénique
et professeur d’art, Bob
Crowley (2), a fondé sa répu-
tation comme scénographe
quand il a réalisé les decors
et les costumes pour Les
Laisons Dangereuses a
Broadway, pour lesquels il a
été nominé deux fois pour
les prix “Tony.”

v

Bob Crowley (2), ein
ehemaliger Kulissenmaler und
Kunsterzieher, begriindete
seinen Ruf als Buhnenbildner,
als er zwei Tony-Nominierungen
fur sein Bihnenbild und seine
Kostimausstattung der
Broadway-Inszenierung von
Les Liaisons Dangereuses
erhielt.

CUE INTERNATIONAL
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It was the large casts and
action-packed battle scenes
of The Plantagenels series
(3, The Rise of Edward IV,
4, Henry VI) that induced
Crowley to boldly display
character affiliations on
clothes, flags, and scenery
to avoid possible audience
confusion.

®

A cause d’une tres longue
distribution, et des scénes de
batailles trés mouvementées
dans The Plantagenelts (3,
The Rise of Edward IV, 4, He-
nry VI) Crowley a été amené
a employer des distinctions
voyantes sur les costumes
afin de différencier les per-
sonnages, et aussi sur les
drapeaux et les décors pour
éviter toute confusion chez
le public.

v

Die groBe Anzahl der Rollen
und die turbulenten Schia-
chtszenen in der Plantagenets-
Serie (3, The Rise of Edward IV,
4, Henry Vi) veranlaBBten
Crowley, die jeweilige
Zugehorigkeit der Charaktere
durch deutliche Kennzeichen
auf Kostimen, Flaggen und
Kulissen zu zeigen und
dadurch Verwirrung unter den
Zuschauern zu vermeiden.

MARCH/APRIL 1989
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“Storyboards are invaluable.
It's the only way of dealing
with a large piece,” says
Crowley who used the device
(5, Henry VI) to solve the task
of designing the epic. They al-
lowed him to instantly see the
flow of the trilogy from Hen-
ry VI, to The Rise of Edward
VI, to Richard IIlI, His Death
(6).

®

“Les ‘storyboards’ sont d’'une
valeur inestimable. Ils sont
le seul moyen de traiter une
longue piece,” dit Crowley
qui a ulilise ce stratageme
(5, Henry VI) pour résoudre
le probléme scénique de cet-
te épopée. Ils lui ont permis
de voir immediatement le
déroulement de celte trilogie
en passant de Henry VI a The
Rise of Edward VI a Richard
I, His Death (6).

v

“Storyboards (Handlungs-
Schautafeln) sind un-
entbehrlich. Nur mit ihnen
kann man ein umfangreiches
Werk bewaltigen"’, sagt
Crowley, der sich fir die
Buhnenausstattung des Epos
(5, Henry VI) dieses Mittels
bediente. Mit Hilfe der Sto-
ryboards konnte er auf einen
Blick den Verlauf der Trilogie
von Henry Viiber The Rise of
Edward IV bis zu Richard Il
His Death verfolgen (6).

i, H ‘\\\\‘s&\q}"?ﬁ.\\‘ v

RICHARD MILDENHALL
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For the National Theatre’s pro-
duction of Ibsen’s Hedda
Gabler, Crowley presents his
audience with a contradiction.
“Even though we’re doing it
in the period of the late
1800s, it won’t look very Vic-
torian. The clothes are meant
to look Victorian (sketches
7,8, and 9), but the actual
house is very spare and very
un-English,” says Crowley.

®

Pour la représentation de
Hedda Gabler de Ibsen au
Théatre National, Crowley a
présenté cette contradiction
au publique: “Méme si la
Dpiece se situe a la fin du
19éme siecle, elle ne semble
pas tres victorienne. Les cos-
tumes doivent sembler victo-
riens (croquis 7, 8, et 9) mais
la maison elle-méme est tres
clairsemee et pas du tout an-
glaise,” dit Crowley.

v

Fur die Auffuhrung von Ibsens
Hedda Gabler im National The-
atre konfrontiert Crowley die
Zuschauer mit einem Wider-
spruch. “Obwohl das Stuck im
spaten 19. Jahrhundert spielt,
ist es nicht sehr viktorianisch
ausgestattet. Die Kostiime sol-
len zwar viktorianisch aus-
sehen (Skizzen 7, 8 und 9),
aber die Einrichtung ist sehr
karglich und dberhaupt nicht
im englischen Stil”, sagt
Crowley.

MARCH/APRIL 1989

room. Consisting of a gallery running across the
top with a line of railings, the upper level also
contains a full-length portrait of General Gabler
and the doors to Hedda’s bedroom.

“There are strange perspectives working all
around,” Crowley notes. “There isn't a straight
line or a 90 degree angle anywhere. I'm playing
with shapes and spaces in order to create
mood—a sense of terrible claustrophobia, and
also a terrible emptiness.

“That sounds contradictory, but there are two
things happening—the fact that they can’t actu-
ally furnish this place properly; they haven't
really moved in yet, they've inherited the furni-
ture; and the space isn't an easy space to live
in—you'd find it a difficult one to actually
come to grips with, especially as a young mar-
ried couple with problems.

“T've got a tilted floor which rakes at a pecu-
liar angle. It rakes across the stage rather than
straight up and down. It's quite steep, about one
in ten. There’s a touch of the Daphne du
Maurier about it. It reminds me of novels like
Rebecca, houses which are battling with the ele-
ments all the time.”

The world around the house can be seen in
the form of leafless trees and yellow-brown leaves
lying on the ground on the sides of the stage
slightly below stage level. Upstage left, a wall of
translucent screens (which supposedly looks onto
Tesman's garden) is plastered with wind-blown
leaves. At one point the doors which are set into
these screens are blown open by wind and leaves
blow through.

“The other thing done,” Crowley says, “is to
take the stove out of the alcove where it is nor-
mally shoved and put it absolutely slap-bang in
the middle so it’s the central point.” With a
small circle of seats in dark green leather
around it, the stove also has a thick black pipe
which extends from the top, 6 meters straight up
into the air, ending in a circular shape. “It's
like a compass point to the room and everything
else radiates out from the stove,” the designer
notes.

A non-functional staircase begins on the up-
per level above General Gabler’s portrait and ex-
tends and recedes up and off towards the ceiling,
as if to infinity. In the small triangular area of
wall above the base of this staircase, there is
painted a blue sky with white clouds—a bright
place that Hedda can never reach.

Speaking about using non-realistic elements
in this set, Crowley states, “There’s a fine bal-
ance between it being a piece of naturalism and
it going into a much more surrealistic, slightly

m

“Howard wanted to do this on
the big stage...he didn’t see it
as a small domestic drama.”

more symbolic piece of work. [ think, with
Ibsen, you have to take on board all the symbols
and the expressionism that he deals with, and
you've got to make it work—TI think you deny
the symbolism at your peril. At the same time,
he brought into the world of drama a kind of re-
alism that was so fantastically new.

“I work very closely with the text,” Crowley
asserts. ‘I always take on board what an author
says, but I don't do it slavishly. I would like to
think that I'm methodical enough to do what
Ibsen asks me to do, because usually there’s a
very good reason—it's just not whim. Given
that, I then take that on board and try to re-
vitalise it, in whatever way is suitable, and that's
very much a two-way conversation with the di-
rector.

“Some directors are more adventurous that
others. Howard is very much a man who has
come to the play with a clean, clear way of
looking at it. Even though we're doing Hedda
Gabler in the period it was written in, the late
1800s, in Scandanavia, it won’t look very Vic-
torian. I mean the clothes are meant to look
Victorian and are very much of the period, but
the actual house is very spare and very un-
English.

“I suppose I am constantly going for a
mood,” Crowley concludes, “a mood that Ihsen
is creating with his words.”

After designing this succession of large-scale
productions, of which Ghetfo in April 89 on the
Olivier stage will be the latest, Crowley intends to
take a short break. Then? “I don’t plan any-
thing,” the designer says. “There’s no great mas-
ter plan of what I should be doing and where I
should be working. [ need to like the piece. It
helps if it's a well-written play,” he laughs.

Adam Pirani is a London-based freelance
writer specialising in theatre and film.
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If you thought the Rosco Supergel range was pretty
extensive before, we've got some news for you.

Diagram of
Rosco Supergel
Co-Extrusion

CLEAR FILM

FINAL EXTRUDER

~—1
SUPERGEL
WITH ‘LOCKED IN'
COLOUR

A new manufacturing process —unique to Rosco is now being used. The new process
locks in the colour like this. 4
It means that the colour cannot ‘Bleach’ under lights .

We've just added ten new colours, all designer
selected.

So welcome to the 100 colour Rosco rainbow,
the biggest range offilters in the world.

To say that no one else can compete with the full
force of our spectrum is putting it mildly.

In plain black and white it's no contest. No one else
even comes close.

What's more, every single one of our colours is not
only self extinguishing but also has exceptional colour
stability.

Because instead of being simply surface coated,
each colour is produced through our unique co-

extrusion process that literally locks in the colour by
sealing it on both sides in a laminate of clear polymer.
And to go along with our extended range we've

ROSECE®

SUPERGEL
Now in 100 colours

Roscolab Limited, Blanchard Works, Kangley Bridge Road, Sydenham, London SE26 5AQ.

Tel: (01) 659 2300 Fax: (01) 659 3153 Tlx: 895 3352 ROSLAB G Also at New York, Hollywood & Madrid.

BEWARE OF IMITATIONS

produced a new Supergel Guide, as well as a new
swatchbook and technical notes.

Sofillin the coupon and see how the Rosco range
offilters can give you fresh opportunities for creative
lighting.

————————————————

Please send me free Swatchbook, Supergel Guide and Technotes.
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Company
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As the demand for specialised
lighting for French television
increased, Dimaphot created a
subsidiary company, D. Stu-
dios, to deal exclusively with
studio lighting. D. Studios de-
signed and installed lighting
for almost half of the studios
in France last year, including
A.B. Studios (1, 2), one of
France’s largest TV producing
companies.

®
Quand la demande
d’eclairage spécialisé pour
la télévision francaise s’est
accru, Dimaphot a crée une
sociéte subsidiaire, D. Stu-
dios, afin de traiter en ex-
clusivité I'éclairage des

tudios. Ils ont dessiné et fait
Uinstallation pour environ la
moitié des studios créés en
France depuis l'annee der-
niere, y compris A.B. Studios
(1, 2), une des plus grandes
sociétés de production fran-
caise.

v

Als die Nachfrage nach spezi-
eller Beleuchtungsausristung
fir das franzésische Fernsehen
stieg, grindete Dimaphot die
Tochtergesellschaft D. Studios ,
die sich ausschliesslich mit Stu-
diobeleuchtung befasst. Im
vergangenen Jahr entwarf
und installierte D. Studios die
Beleuchtung fiir fast die Halfte
der Fernsehstudios in Frank-
reich, einschlieBlich A.B. Stu-
dios (1,2), eine der groBten
franzosischen TV-Produktions-
gesellschaften.

Lighting up

France

here are three companies in France

which share the pie,” says Jean-

Francois Hocquard, president of Di-

maphot, one of three major French dis-
tributors of lighting equipment for photography,
film and television. Dimaphot offers stiff competi-
tion to its rivals, L.T.M. and Eclalux, especially in
the area of television studio lighting,

“There is nothing here to get excited about,”
says Hocquard, who admits to doing 24 million
francs (UK £2.3 million, US $4 million) worth of
business last year. For although his slice may be
the biggest, the pie it is cut from is not very big.
According to Hocquard, the total sales of lighting
equipment in France on an annual basis is only
200 million francs (UK £17 million, US $30 mil-
lion) and that includes lighting for theatre, dance,
opera, film, and television. Why is the market so
small? “Only 5,000 people in France are interested
in lighting on a professional basis.” Hocquard ex-
plains. “Lighting is not really valued as an art, es-
pecially in the French theatre, where until recently
it served only to light the scenery.” Hocquard goes
on to say that the credit “lighting designed by” is
only beginning to be important in the theatre.
“France is a country where people don’t change
very fast, and when they do they go too far. When
designers here have the opportunity to use
Vari*Lites, for example, they are too excessive,” he
comments wryly. “There are only a few real light-
ing designers in France, and those few work all
the time and are very well paid. For many pro-
ducers lighting designers are simply too expen-
sive.”

BY ELLEN LAMPERT

Hocquard’s position can perhaps be explained
by the lack of an educational market in France,
and by the dense centralization of the performing
arts and television and film production in Paris.
Says Hocquard, “Generally, theatre is not taught
in the high schools, and there are very few places
for technicians to learn about lighting,

“The reading of the literature, yes,” explains
Hocquard, “the staging of the plays, no! As a re-
sult,” he continues, “there is no school market
and no real community theatre market to spark
sales.” In addition, many regional governments
buy lighting equipment and make it available to
local theatre companies. “This cuts into the mar-
ket,” says Hocquard. “The state is too involved,
which cuts down on the normal rate of com-
merce.” Photography, film and now television pro-
vide a livelier market. It is here that Dimaphot
concentrates its efforts.

Dimaphot was founded in 1947, just after
World War I, and served as the French distributor
for Westinghouse photographic lighting equip-
ment. Jean-Francois Hocquard bought Dimaphot
in 1984, and remains its sole owner. Hocquard, a
no-nonsense businessman, began his career im-
porting photography equipment into France. In
the early 1980s, as the French television industry
began to expand dramatically, Hocquard bought
the forty-year-old company. Today, Dimaphot offers
a wide range of international lighting equipment,
ranging from clamps, lamps, and tripods to Rosco
gels and filters, for which they are the exclusive
Freuch distributor, and a full line of DeSisti light-
ing instruments imported from Italy. “The DeSisti

CUE INTERNATIONAL
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the budget for the lighting
equipment in a typical televi-
sion studio of 1,000 square
meters is 3 million francs

20

range makes up the largest part of our business in
sales of lights for television studios,” says Hoc-
quard, who has successfully moved his company
into the growing field of television studio lighting.

In the past few years, French television has
been enjoying a period of both great change and
rapid expansion. Of the three original French
channels, TF1 is now private, or no longer under
government control, like Antenne 2 and FR3. Two
additional private channels, La 5 and La 6, now
broadcast, and La Sept, the French cultural chan-
nel, which has been broadcasting in limited time
slots on FR3 will begin full-time broadcasting via
satellite as of May 89. All of this activity means a
voracious appetite for new programming, and
while American imports are popular fare, there is
increasing pressure to produce more home-grown
product. Dimaphot, in the right place at the right
time, was ready to effectively offer its services to
the growing French television industry, ready with
both high-quality lighting equipment for sale and
an engineering and installation department, which
offered technical and consulting services for new
studios. “We offered one-stop shopping,” says Hoc-
quard, “and could supply everything from A to Z
for the lighting side of a television studio.”

In 1988, the studio lighting end of Dimaphot’s
business accounted for more than one-third of
their activities, leading Dimaphot to set up a sub-
sidiary company, D. Studios, to specialise exclu-
sively in studio lighting. D. Studios began
operation as a separate entity in October 88, tak-
ing over the sales, engineering and installation
services that Dimaphot offered to television studios.
“The business is very competitive,” comments
Hocquard, “and we set up D. Studios in order to
more effectively deal with our clients.”

While the company does not manufacture any
actual lighting equipment, D. Studios does design
made-to-order grids and support systems. The
company customizes each studio to the customer’s
needs, and oversees the installation and future
maintenance of the equipment purchased. Under
the direction of Guy Payelle, D. Studios has be-
come one of the leaders in the field of television
lighting in France.

Payelle came to Dimaphot in 1985 to head its
television lighting division. Prior to joining Di-
maphot, Payelle worked for 17 years at Mole-
Richardson France, where for eight years he was a
gaffer in television and film studios. He then
moved on to head Mole-Richardson’s sales depart-
ment, selling their products to rental houses. In
addition to Payelle, D. Studios has a full-time staff
of nine, including a studio designer, an engineer,
a research team, and several technicians.

“There is a big market for our services right
now,” says Payelle, “and of the twenty or so stu-
dios built in France last year, D. Studios designed
ten of them.” The budget for the lighting in these
studios ranges from 200,000 francs (UK £19,000,
US $33,000) to 3 million francs (UK £285,000, US
$500,000), according to the size of the installa-
tion. For its efforts D. Studios grossed 8 to 9 mil-
lion francs (UK £.75 million, US $1.3 million)
last year. “There is only an 8-10% profit margin
in this figure,” he claims, “as there is a great deal
of competition and prices are low. The market is
very complicated.” In other words, the budget for
the lighting equipment in a typical television stu-
dio of 1,000 square meters is 3 million francs (UK
£285,000, US $500,000), for which Dimaphot sees
a profit of 50,000 francs (UK £4,900, US $8,500).
“There is only an 8% profit on many products,”
explains Hocquard, “and the television market is
very small here. We still buy most of our television
programs from the United States.”

Two of the most recent studios designed and
outfitted by D. Studios are those of A.B. Produc-
tions, located at the northern edge of Paris in re-
converted industrial buildings. The larger of these
two, which measures 1,000 square meters and
whose lighting equipment cost 3 million francs
(UK £285,000, US $500,000), is used to film Dor-
othée . This popular children’s program on TF1 is
often broadcast live, and with a studio audience.
The smaller studio of 500 square meters will be
used for a series based on stories by the French
writer, La Comtesse de Segure.

These studios are far from the dark ages, and
are equipped with DeSisti lights and Strand control
boards. The lighting systems for these studios were
designed by D. Studios in concert with A.B. Pro-
duction’s chief electrician, Patrick Le Ny, and their
director of photography, Serge Husum. “We only
put six circuits on each light bridge in the larger
of the two studios, when I really wanted nine,”
comments Le Ny. “Now we have to go back and
add the other three circuits and buy additional
spots. The smaller studio is well-equipped and bet-
ter,” he says, “because the bridges here are mo-
bile, moving up and down as need be.” Le Ny
would also like to have moving lights in the stu-
dios, but those such as Vari*Lite are only available
on a rental basis. “For the time being they are just
too expensive,” he says. “We were in competition
with Strand Lighting for this job,” explains Pay-
elle, looking out from the control booth onto the
studio floor. When D. Studios was awarded the
contract, they found themselves in a delicate diplo-
matic position vis-a-vis Strand. “At present, we are
not the exclusive French distributor for any one

CUE INTERNATIONAL




LOOKING AHEAD TO
1992

With the removal of trade bar-
riers between the European
countries in 1992, Jean-Francgois
Hocquard (3), president of Di-
maphot, feels that more manu-
facturers will try to sell directly,
without the middleman, or a
distributor like Dimaphot.
“There will be much more com-
petition in the future,” he says.
“Companies will have to really
be organized in order to stay
competitive.” Even with good
prices and good service, Hoc-
quard feels that the big distrib-
utors will have a hard time
remaining competitive. “The
profit margin is just not big
enough,” he says, “there may be
a return to small Mom and Pop
distributors with only one
product. Real specialised

MARCH/APRIL 1989

distribution—only gobos—only
lamps. And prices will have to
average out on a European level
since people will be able to buy
what they want where they
want. Look, once the borders
are open, you can drive to Lon-
don to go shopping. With what
you save on 20 rolls of gel
alone, you can pay for your
trip.” Guy Payelle of D. Studios,
a subsidiary of Dimaphot, dis-
agrees. “The market may be dif-
ferent in the future, but
lighting professionals won't
take the time to drive to Lon-
don,” he says, “and while the
frontiers may open, national
mentalities will not change.
And with the language prob-
lem, it will not be cost effective
for other European companies
to come here. Who knows,
maybe it will work in the other
direction and Dimaphot will go
to other countries.”

dimmer system. So when we were given the con-
tract, and we needed dimmer systems we had to
buy Strand systems. It created a somewhat awk-
ward situation.”

This situation will be rectified in the future
when D. Studios becomes the exclusive French dis-
tributor for Varintens, a brand of dimmer controls
which they will import from Switzerland. “These
dimmers are now only available in Germany.” ac-
cording to Payelle. “When we bring them to
France we can stop buying dimmer boards from
our competition.” The competition in this case
was Eclalux, Strand Lighting's French distributor.
D. Studio’s other main competitor, L.T.M., owner
of France’s La Victorine Studios near Nice, is tak-
ing a less active role than they had in the past, in
Payelle’s estimation, leaving Dimaphot and Strand
as the major players in the television lighting
business. “Eclalux serves as Strand’s distributor,
but now Strand is here as well, selling directly,”
he explains, “making the situation more complex
than ever.”

While D. Studios concentrates on lighting for
television studios, Dimaphot continues to sell
lighting equipment to a wide range of clients in-
cluding photography studios, and the rental
houses, such as Transpalux and Multivolts, who
supply film production companies. “Although
there are 120 to 140 films made in France each
year, there are very few studios.” explains Payelle.
“The films are shot mostly with exteriors, so there
is not much of a market for film studio lighting.”
To stimulate the French lighting market, Hoc-
quard feels that more schools are needed to give
students a taste for the theatre and to train techni-
cians. On this point Payelle agrees: “Because of a
lack of technical knowledge, choices are often
made on a subjective rather than objective basis.”

Hocquard and Payelle are in agreement when it
comes to pricing structures. Both would like to see
a system where the prices were lower, and they
weren't always giving discounts. “Take a roll of
Rosco gel.” explains Payelle. “The list price for a
roll of Cinécolor is 650 francs (UK £62, US $108)
in France, and 380 francs (UK £36, US $63) in
England. But by the time we give the expected dis-
count to our faithful customers, it ends up being
cheaper to buy it here in France.” As for customer
loyalty, Hocquard feels that “clients are only loyal
as long as you offer a good price for a good prod-
uct, and with good service. After all, business is
business.”
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THE SHARP ONE

New range of 1 KW spotlights

e F101 / Fresnel spotlight.

e C101-C103 / Plano-convex spotlights.

e DS101 / Zoom profile spotlight.

N.V. ADB S.A.
Leuvensesteenweg 585
B-1930 Zaventem

Belgium

Tel. : +32/2/722.17.11
22164

Fax : +32/2/722.17.64

e CN101 / Long throw plano-convex spotlight.

ADB-Sofair S.A.

47, Rue de la Vanne
F-92120 Montrouge
France

Tel. : +33/1/42.53.14.33
Tx 206428

Fax : +33/1/42.53.54.76

ADB-Sofair

218, Grande rue de la
Guillotiere

F-69007 Lyon

France

Tel. : +33/78.58.46.50
Tx 200264

Fox ; +33/72.72.98.20

ADB Marseille

22, Av. 5t. Barnabé
F-13004 Marseille
France

Tel. : +33/91.25.22.00
Fax : +33/91.34.24.70

ADB GmbH
Dieselstrasse 4

D-6052 Muihlheim am
Main

Deutschland

Tel. . +49/6108/66204
Tx 4189103

Fax : +49/6108/66205



Disco Italian Style

he current trend in Italian nightclub
design,” according to Italian designer
Luca Tausani, “is to avoid trends, or
even better, use them to your advan-
tage to do the exact opposite.” This lack of
trends can be translated into an individual per-
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BY MICHELE LOSCOTTO

sonality for each club, from mega-discos, like
the Genux in Lonata, to intimate clubs, like the
Hermitage in Assisi, to the thousands of seasonal
clubs in tourist resorts.

Opinions are as different as styles of clubs as
to where Italian nigthclubs are headed, but there

]

Designer Daniele Mancini,
who created the Hermitage in
Assisi (1), sees fiber optics as
the wave of the future in club
lighting. “In addition to being
far more adaptable and effec-
tive,” he says, “they are also a
lot safer.”

@
Larchitecte Daniele Man-
cini, qui a réalisé 'Her-
milage en Assisi (1), pense
que les fibres optiques seront
la nouvelle vague en matiere
d’éclairage pour les boites
de nuits. “Elles sont non

I t plus adaptables et
Dlus performantes,” dit-il,
“mais aussi elles offrent plus
de sécurité.”

v

Der Dekorateur Daniele Man-
cini, der das Hermitage in As-
sisi (1) konzipierte, sieht in der
Faseroptik die Nachtklub-
beleuchtung der Zukunft:

“‘Sie ist nicht nur weitaus
anpassungsfahiger und wirk-
ungsvoller, sondern auch viel
sicherer.”
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Smaller venues, such as the
Paradiso Lounge in Rimini (2)
are becoming more popular
as the costs of operating a
club increase. Even huge
spaces are adapting—the
18,000 square meter Genux in
Lonata (3, 4) can be subdi-
vided into smaller venues
with mobile partitions.

®

Les lieux plus intimes, tels
que le Paradiso Lounge a
Rimini (2), sont en train de
devenir plus populaires car
le cout de fonctionnement
s’accroft. Méme les grands
clubs se mettent au gout du
Jjour - grdace a des cloisons
amovibles, les 18,000 metres
carrés du Genux a Lonata (3,
4) p t étre sous-divisé:

v

Wahrend die Unterhaltungskos-
ten fiir Nachtklubs steigen,
werden kleinere Treffpunkte
wie die Paradiso Lounge in
Rimini (2) immer beliebter. Se-
Ibst in gigantischen Klubs passt
man sich an: das 18000 qm
grosse Genux in Lonata (3,4)
kann mit Hilfe von Zwischen-
wanden in kleinere Bereiche
unterteilt werden.

24 CUE INTERNATIONAL




CLUB SPECIFICATIONS
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VERTIGO 5, 6

Address: Via San Luca, Bologna,
Italy )
Opening date: January 18,
1989

Designer: Luca Tausini, TAU-
SANI, FERRINI & LUCCHI P. le Cec-
carini, 5, 47036 Riccione, ltaly
Lighting Equipment:

8 super scanners, 18 fixed barriers,
4 maxi sweepers (10 x 150wj, 4
carousel 12, 32 150w scanners, 10
1500w strobes, 8 1000w halogen
Spots, 24 par 64 cans, 128 beta
150w spots (Programsistem, San
Clemente, Italy)

Controllers:

Computerized control unit for
super scanners, 24-channel multi-
scene desk, 6 piano 434, 22 MP2
power packs, 3 commander PSU
(Programsistem, Sari Clemente,
ta]

Sound System:

Disco—4 Nexo SI 2000 3-way Sys-
tem, 6 Nexo PC 115 speaker cabs,
4 Australian monitor amps, 2 ¢ au-
dio st 404 amps, | Abst m. 1000
amp, | Nexo TD controller, 2 Nexo
PC pro processor, | Cloud 900
mixer, 3 Techrucs SL 1200 turn-
tables. Piano Bar—4 Nexo PC 115
3-way cabs, 1 Australian 1000
monitor amp, 1 platinum 24 chan-
nel mixer, 10 Sarnson radio micro-
phones, 1 Nexo PC pro processor.

et
6

GENUX

Address: Via Fornace dei
Gorghi, Lonata (BS} ltaly

Opening Date: June 25, 1988

Designer: Silvestio Lolli of Reg-
gio Emilia

Via Timavo, 85, 42100 Reggio
Emilia, italy

Lighting/Effects Equipment:

8 Robot 400/SP, 84 Luxor 1000 par
64, 24 Antares 1000, 66 et strabe,
2 Pilota 2500 CID, 3 700 MSR pro-
file spots, 50 40w UV floods, 422
200w floods, 41 1000w floods, 5
Accento 20-35, 2 Xenon beam, &
mini smoke machines, 2 low.
smoke machines.

Controllers:

3 Uragano (48 channel] desks, 5
Quadro control units, 5 Sigma 5
pawer packs, 50 Rack power
packs

Indoor disco

Lighting/Effects Equipment:
168 Foco pinspots, 48 Antares
1000, 220 Luxor 1000 Par 64, 14
strobe 700, 100 single syncs, 8
Robot 400 SP, 8 Coral 1200 MSR,
16 Jupiter 1200 MSR, 28 Forte Kits
400 MSR, 8 mini smoke machires,
2 low smoke machines.

Controllers:

5 Tifone desks, 90 Rack power
packs

Sound System:

Mixer Pro 608, 6 Lion's LF 500
amps, 2 Lions LF 300 amps, 12
Klipsch KP 450 LF bass units, 8
Klipsch KP 450 HL mid/high units,
2 Klipsch KP'301 cabs, 6 Kligsch
RC KP 450, 2 delay units, 3 Tech-
nics turntables with Stanton 680
cartridges.

HERMITAGE

Address: \Via del Pozzo, Assisi,
Italy

Opening date: December 1989

Designer: Daniele Manicini,
Piazza Soprammuro 7

06023 Gualdo Tadino, ltaly
Lighting Equipment:

8 trianqular 8 x par 36 fixed units,
2 twin roation rotors, 2 single rota-
tion rotors, 2 astsroragat, 1 1500w
SU;ESH strobe, 12 ministrobes, 16
QPS 500AA spots, 2 perforated
brass columns each containing 12
neon tubes, 8 1B control units?all
costumized units built and in-
stalled by Italo Bonfanti/ltaly)

Sound System:

1 Freevox DJ club mixer, a mixer
formula sound, 3 Technics SL 1210
MK2 turntables/Stanton 680EL car-
tridges, 1 Vesta fire digital delay, 2
Klark-Teknik DN 300 egs, 1 BS
FDS 360 crossover, 1 BSS DPR 402
compander, | Technics SL P 1200
CD deck, 2 JBL 4401 monitors, 8
Cerwin Vega DMT 1 mid/high
cabs, 2 Turbosound TSE 218 sub
waoofers, 2 EMB CS 480 + 480w
amps, 4 EMB CS 1 200 + 200s
amps, | EMB P 4 amp.
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“there is a tendency to aban-
don whirling motorized ef-
fects in favour of scanner-
type units”

is a belief that to satisfy the public and operate
profitably there are certain technological trends
that need to be followed.

Nicola Ticozzi, president of APIAD (Asso-
ciazione Produttori Italiani Attrezzature per Dis-
coteche e Teatri—Italian Association of
Discotheque and Theatre Equipment Manufac-
turers) says, “‘regular club-goers are used to see-
ing concerts and television shows with
spectacular lighting, so that when they go to dis-
cos, they want to be the center of attraction or at
least part of a similar ‘happening.’ I think that
lighting plays a key role, and there is a tendency
to abandon an excess of whirling motorized ef-
fects and huge centerpieces in favour of scanner-
type units such as Clay Paky’s Golden Scan and
Coemar’s Robot. As the prices of similar units
lower, they will become the mainstay of club
lighting.”

Designer Daniele Mancini sees the future of
clubs as fiber optics. With over seventy clubs in
Italy to his credit, and almost as many abroad,
including the Circus Maximus in Helsinki, Man-
cini says, ““The limits imposed on designers by
traditional or neon lighting for creating atmo-
spheres will shortly be a thing of the past,
thanks to fiber optics, which in addition to being
far more adaptable and effective, are also a lot
safer. I've just finished the Papillion, a club in
which I've used an enormous quantity of fiber
optics—they are definitely going to be a key ele-
ment of club design in the future.”

Mancini designed the Hermitage in Assisi,
which opened December 1987. His transforma-
tion of what were originally monastery cellars
into a nightclub is a masterful combination of
antique traditions and modern technology. A re-
current theme is the curved gothic windows
made from stained glass similar to that used in
Assisi’s churches—except that in these subterra-
nean surroundings the windows are false back-lit
panels on the walls.

Having opened the door with a magnetic
card, club members pass through the various
zones of the Hermitage—pastel tones evoke ele-
gance and comfort, as in the pink zone with its
floral motif seating. Flowers and floral designs
recur around the dance floor. In spite of the ele-
gance of the Hermitage, Mancini stresses that
generally speaking there is no need to use costly
materials to create the right ambiance. “If used
with imagination and flair in the right combi-
nation, even simple materials can give the de-
sired effect. In the Hermitage, for example, I
used mirrors, opaline glass and chrome tubing,
all classics in disco designing.”

Whether designing a huge maxi-venue such
as his pre-Colombian kitsch concept for San Be-
nedetto’s Atlantide, or a smaller club like the
Hermitage, Mancini feels each is equally chal-
lenging: “With one you have to avoid a club
that ends up looking like an aircraft hangar
filled with hardware, furniture, and props, and
with the other, in such small premises just one
mistake can compromise the entire project.”

Designer Silvestro Lolli of Reggio Emilia has
his own ideas about trends in Italian clubs,
which he has implemented in the Genux in the
Brescia province in Northern Italy. Opened June
25, 1988 with a total area of over 18,000 square
meters of floorspace, gardens, pools, and foun-
tains, the Genux is Italy’s largest venue. It can
be divided into three separate—and sound-
proofed—clubs, thanks to a series of mobile
partitions. Lolli’s use of marble, granite, natural
stone, and statuary in the club’s interior is offset
by an imposing sound and light installation by
Outline and Coemar. According to Lolli, the
adaptability of the Genux is a precise indication
of the future for the large venues. “Today, such
clubs are huge investments, and their success de-
pends entirely on attendance figures. A combina-
tion of good taste and economy is increasingly
important, as is the choice of a theme which
stimulates imagination and curiosity. Maxi-
venues must be able to be divided into smaller
areas, each with its own sensations and experi-
ences for clients. Technical trends will include
the demise of lighting as a show in its own
right, with lighting taking an increasingly im-
portant role as an element in appreciating the
club as a whole.”

One of the newest Italian clubs is the Vertigo,
which opened January 18, 1989 in a three-story
former restaurant perched on top of the San
Luca hill outside Bologna. The Vertigo was de-
signed by Luca Tausani, whose studio has also
designed some of the Adriatic coast’s top venues
such as Misano’s Bala Imperiale with its ancient
Roman ambiance, and the OK Village—a
scaled-down village with streets, shops and res-
taurants.

The furnishings at the Vertigo are in tribute
to the rationalist masters of the 1900s, such as
Le Corbusier and van de Rohe. The whole club
exudes rich comfort, right down to the Persian
carpets. The name Vertigo comes from the effect
created in the Room of Mirrors on the top
floor—in a decidedly Baroque atmosphere of
this room, you can either listerr to live music or
look down through a spectacular huge window
onto the dance floor below.

The tendency towards more intimate environ-
ments is nothing new to Italy’s best-known older
clubs. The Paradiso in Rimini, which recently
celebrated its 30th birthday, was originally the
family villa of its owner, Gianni Fabbri. “We've
created a lounge typical of a country house on
the second floor,” said Fabbri, “oriental rugs,
tasteful furniture, and a fireplace for cool winter
nights with a corner for live jazz bands. The in-
timate atmosphere created by designer Gianni
Gavioli gives clients the impression of coming to
visit friends at home.” While the exterior has
changed very little, the Paradiso has seen many
interesting innovations over the years, such as
the installation some ten years ago of air ducts
on the adjoining open-air terrace that shot out
streams of hot air, allowing patrons to sit on the
terrace in cold weather. This idea recently was
abandonded when the decibel level from the club
so disturbed neighbors that a glass wall had to
be put up around the terrace to keep the sound
in.

A few miles down the Adriatic coast from the
Paradiso is the Altro Mondo Studios, one of
Italy’s first mega-discos. Owners Bevitori and
Galli recently gave the club a complete face-lift,
including new sound and light systems.

The sound and light installation by WR Elec-
tronics includes seven Spectra Physics lasers and
3.2 kms of fiber optics controlled by six comput-
ers. A glass wall rises from under the floor level
becoming a stage for the club’s in-house dance
troupe, a giant video DJ booth also rises to al-
most touch the ceiling, and nine elevators lower
dancers and robots from above the ceiling to
floor level. In addition to the main sound sys-
tem, powered by eight WR300 amps and three
WR500's, there is a holphonic set-up with twelve
700¢700 amps. The same gargantuan propor-
tions are found in the lighting of no less than
1600 luminaires.

One of the highlights of the Altro Mondo Stu-
dios' new technology is a row of transparent
human-like figures suspended above the crowd
fed by the laser/fiber optics systems, shooting
beams out of their eyes as their neon hearts and
veins beat in time to the music.

Michele LoScotto, an ex-sound designer, is

a technical consultant and freelance journalist

specializing in club technology, based in Rimini,
Italy.

CUE INTERNATIONAL
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JAVA JVE AND JAVA BAY
NIGHTCLUBS IN TOKYO

LDs Billington, McKernon and
Kantrowitz with designer Lopata
create high energy environments

BY BONNIE SCHWARTZ

Though devoid of spinners,
strobes, and flashers, there is
a lot of kinetic energy in To-
kyo’s Java Jive (1) and Java Bay
(2) nightclubs. Designer Sam
Lopata created wiggling sil-
houettes and LD Ken Bill-
ington used mutating colour
washes.

Malgré un manque de
stroboscopes et d’éclipseurs,
il y a beaucoup d'énergie
cinétique dans les boites de
nuit Java Jive (1) et Java Bay
(2) de Tokyo. Le décorateur
Sam Lopata a créé des sil-
bouettes remuantes et
Uéclairagiste Ken Billington
a employé des bains de cou-
leurs mutants.

eople that frequent Tokyo nightclubs are

very somber. There's no smiling. I'm sure
they're having a good time, but it doesn't look as
though they are,” muses New York lighting de-
signer Ken Billington, who collaborated with res-
taurant designer Sam Lopata on Java Jive and Java
Bay, two new Tokyo nightclubs.

“When I began conceptualizing the design for
the clubs, I wanted to create a completely different
experience for Tokyo nightclubgoers,” says Lopata,
president of New York-based Sam Lopata, Inc.
“Most of the clubs are 70s-style discos, with lit-up
dance floors and lots of flashing lights. I wanted to
go a little further, use a lot of color, get rid of the
disco-ey spinners and strobes. I wanted to do a
place with a smile.”

24440 OIOHd IVHIHIIVHIH IXﬂ)b&IH- :

Auch ohne rotierende Licht-
quellen, Stroboskope und
Flasher haben die Tokioter
Nachteluba Java Jive (1) und
Java Bay (2) jede Menge kinet-
ischer Energie. Designer Sam
Lopata schuf sich bewegende
Silhouetten, und Lichtdesigner
Ken Billington benutzte
changierende Farbfluten.

CUE INTERNATIONAL
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And smile they do. Though devoid of spinners,

- strobes, and flashers, there is a lot of kinetic ex-

citement in both spaces, thanks to wiggling sil-
houettes, mutating color washes, and the flicker-
ing light of Phantom of the Opera-inspired 9v
“candles.”

Exploring the interplay between darkness and
light, daytime and night, each club is divided into
discrete areas, allowing guests a choice of environ-
ments. One direction will take them into a dimly lit
“voodoo village,” lit primarily with 9v electric
“candles”; another direction will bring clubgoers
into a colorful beach environment, where the
dance floor is located.

Three-dimensional cutouts of brightly colored
Caribbean-style huts with tin roofs and wooden
window sills are lit from behind to appear as
though someone is home. Lighting throughout the
beach/dance floor area is vibrant pink, blue, red,
yellow, and green, with highly saturated color
washes along the walls. And, to complement the is-
land decor, food, music, and drinks are similarly
Caribbean-inspired.

“There are a lot of templates of palm trees and
color washes on the walls, lots and lots of the can-
dles flickering at different rates. We installed 38
color wheels in each club, and then there are el-
lipsoidals and templates and fiber optics doing
stars and rotating gobos. There’s constant move-
ment,” says Billington, president of Ken Billington,
Inc.

Java Jive opened June 1, 1988; Java Bay was
launched June 15, two weeks later. Java Jive, en-
compassing two levels of Tokyo’s Square Building,
a seven-story structure filled with nothing but
nightclubs, is located in Rappongi, one of Tokyo’s
most active nightlife sectors. Java Bay sprawls over
the fifth floor of a mixed-use building in Shinjuku,
an area less known for its nightclubs, but still quite
active.

Lopata and Billington have collaborated on sev-
eral clubs and restaurants over the last seven years.
The first one they did together was New York’s Red
Parrot, for which Billington won an IES Lumen
Award. Though it might seem that few projects re-
quire the level of the atricality that the Java clubs
did, “all of my restaurants take a dramatic ap-
proach,” says Lopata. “I consider lighting as im-
portant as design in creating total environments.”

While many clubs suffer from budget cutbacks
at the eleventh hour, constraints on the Tokyo pro-
jects were primarily energy related. “Our original
design required 50,000w of power in each club.
Then we found out that we only had 25,000w avail-
able to us in Java Jive, the first club we did, so we
had to basically reduce our load by half,” says

John McKernon, a third of the lighting team, along
with Billington and Jason Kantrowitz. “So, where
we'd be using 1,000w stuff in New York, we're
using 400w stuff in Tokyo.”

While the lighting designers would have prefer-
red to use three-circuit low-voltage striplights
along floors and ceilings in each club, one circuit
had to be killed entirely in Java Jive, and both
clubs’ final design incorporated the ministrips
along only the floors: Japanese-manufactured fluo-
rescents fitted with blue Rosco gel sleeves were
substituted along ceilings. And though 200 dim-
mers were originally planned for each club, only
96 survived the cutbacks.

Electronic Theatre Controls, Inc.’s Expression
control board was chosen for both clubs because
the board “had to have a lot of submasters and
bounce buttons” to accommodate the dance floor
lighting as well as the nightly performances, says
McKernon.

The trials did not end when the equipment was
shipped. “Things were so tight that we didn’t actu-
ally see all the lights on together until about two
hours before Java Jive opened,” says McKernon.
“We didn't get the power feed for the dimmer
board until two hours before opening. So it was
more than a little hairy. By contract, Java Bay was a
totally painless and wonderful experience. Every-
thing had been done before.”

CUE INTERNATIONAL




Director/
Designer
Matthias Langhoff
brings

Miss Julie

to Paris

MARCH/APRIL 1989

A STRINDBERG CLASSIC
WRAPPED IN PINK

D irectors are often known to make discov-
eries in unlikely spots—Lana Turner behind
the counter of Schwab’s drugstore is a classic ex-
ample. So Swiss theatre director and set designer
Matthias Langhoff’s recent discovery coming in a
department store is not in itself unusual. What is
unusual is that the discovery was bright pink wrap-
ping paper and that it would become the basis for
the January 1989 production of the Comedy of Ge-
neva's Miss Julie at Paris’s Theatre de I'Athenee.

The silver-haired Langhoff, 48, explains that for
him a new production often begins with a material
that has in some way intrigued him. “Materials that
I don't know interest me. They stay in my head
and come back. Material can come first and then
be fitted into a play. In Miss Julie it was clear that
I'd use the paper, later I found how. I'd found this
pink paper and it made me think immediately of
Miss Julie.”

The decor that eventually developed is an over-
sized 19505 kitchen with its floorboards and fur-
nishing sharply cut and angled diagonally into
fuchsia crepe-paper walls. Its use in Miss Julie un-
derscored Langhoff's growing renown in Europe
for imaginative new design and direction in famil-
iar work.

Equally important in establishing this reputation
were his recent projects including a 1988 produc-
tion of Sophocles’ Oedipus the King at the Burg-
theatre of Vienna, works of O'Neill and Beckett for
the French Maison de la Culture at Bobigny
(1987); and Shakespeare’s King Lear at the Na-
tional Theatre of Strasbourg (1986). Langhoff has
also mounted plays in his native Zurich and in
Hamburg, Germany. Prior to these endeavors,

BY RUTH E. GOLDBERG

Langhoff worked with director Manfred Karge in a
collaboration that spanned two decades and many
countries since its start at the Berliner Ensemble
in 1962.

Talking in a backstage dressing room—nhis
makeshift headquarters while in Paris with Miss
Julie—Langhoff discusses his theatre work. A trim
man with a boyish face that belies his years, Lang-
hoff speaks in a French thickened with a German
accent.

He begins with the concrete, explaining the de-
sign rationale behind his set for Miss Julie. “The
decor works on two opposing diagonal axis. The
two directions angled are the floor and the walls.
The walls are big lines which cut the furniture Lit-
erally, as if cut with knives.” This is an instance
where the set reinforces the action, as the use of
knives is a pronounced part of the characters’ be-
havior throughout the play. The refrigerator, radio
and other objects date the kitchen to the 1950s.
The period choice enables the play to seem rele-
vant, though not contemporary, says the designer.
“It's both modern and historic, which is how I find
the play. It's perhaps because of my age that I
think of the 50s as long ago but still today.”

One touch that seems incongruent with the
modern set, the small bundles of dried branches
that dot the floor, is in fact in keeping with the
original, traditional decor. “The branches are in
Strindberg'’s original description of the play,” says
Langhoff. “It's a Swedish summertime tradition to
have that. So even if it’s not familiar to others, at
least the Swedish know why the branches are
there. I wanted to keep to the original.”

Discussing his personal design philosophy,
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Reknown for his creative
design of familiar works,
Langhoff designed a set remi-
niscent of a big birthday
present—wrapped in pink
crepe-paper—for his produc-
tion of Miss Julie at Paris’
Theatre de I'Athenee (1) . The
festive but decadent atmo-
sphere was reinforced by Miss
Julie being costumed in col-
ourful balloons.

®

Connu pour la création de
décors originaux pour des
Dpiéces familiéres, Langhoff a
créé un décor qui rappelle
un grand cadeau d’anniver-
saire emballé dans du crépe
rose pour sa représentation
de Miss Julie au Thédtre de
l'Athénée (1) a Paris. Latmo-
sphére de féte un peu déca-
dente a été soulignée par le
costume de Miss Julie decoré
de ballons bariolés.

Langhoff, der sich mit phan-
tasievollen Biihnendekora-
tionen fur bekannte Stucke
einen Namen gemacht hat, en-
twarf fir seine Inszenierung
von Miss Julie im Pariser
Théatre de I'Athénée ein in
pinkfarbenes Kreppapier
eingewickeltes Bihnenbild,
das wie ein grosses Geb-
urtstagsgeschenk wirkte (1).
Die festliche, aber dekadente
Stimmung wurde durch
Fraulein Julie verstarkt, die in
einem Kostim aus far-
benfrohen Luftballons auftrat.

WAQIA D3
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Langhoff states that the set is not a passive restate-
ment of the text. As he says, “I don't like to re-
count what is in the play with the decor.”

When attacking a project, rather than beginning
with his goals as a director, Langhoff first perceives
a new production exclusively as a design problem.
Detailing the scratch-to-stage process, he says, “I
start at my home in my workroom. I define the
idea alone. I don't like to speak too much with
others before.” In this beginning stage, Langhoff
does many sketches, jots notations, clips photos,
and puts it all on his workroom walls. “My walls
become a fantasy space with different visual mate-
rial on different eras, spaces. They're not
serious—it's just things that grab me.”

After his fantasy stage of textiles and sketches
has been tempered with such realities as budget
and stage dimensions, Langhoff builds scale mod-
els, using as close to the exact materials to be
used. Of the budget, Langhoff says with a laugh,
“It's known in the beginning, then forgotten, al-
though of course, it stays in the head somewhere.”
The plan, dimensions of the scene and technical
possibilities become his primary concerns in con-
structing the model. “I use the same materials—
wood, fabrics—for the model as for the real de-
cor. If the idea is there but the costs are too great,
[ try to keep the idea but meet the budget.”

It is only after a model has been realized that
Langhoff is ready to switch figurative caps and as
director, analyze the text and set for staging possi-
bilities. He treats the two johs as rigidly separate
aspects of his project’s development. Although, as
Langhoff explains, that does not mean it can't also
be fun. “When it's just me I play a game with my-
self because it's hard to be both decorator and di-
rector at once. I do the decor first, then work out
the direction. That's my game; I must work with
the decor that this designer, who is no longer
here, has given me.”

Langhoff enjoys working with other decorators
when he is just directing. “I like that,” he says in a
voice loud with the vehemence of his reaction. “In
my work as a director it's a big pleasure to have a
fantasy with something a little foreign to me, as
when the decor is done by another.”

There are two set designers with whom Langhoff
works regularly when not undertaking the task
himself, both past assistants of his. Langhoff be-
lieves in the tradition of apprenticeship. He ex-
plains that he usually has one assistant helping
him, a young decorator starting out. “The idea is
to teach him, then later, he does the decor,” re-
lates Langhoff. “What I look for is talent, not effi-
ciency. They show their work even it it hasn’t been
realized, just for the ideas.”

MARCH/APRIL 1989

Of special effects, Langhoff says that he does not
use them much although they interest him. “They
must really have a special effect—they must find a
new solution.” As for lighting, Langhoff explains his
simple minimalist's approach. “I start by looking
at the set with a single candle, then see how I can
use light to a minimum with best results.”

For travelling productions, Langhoff explains
that the problems raised are different in each case.
The time for dealing with such problems is before
the sets are made, to avoid costly and sometimes
economically prohibitive changes that the various
venues might require. “Sometimes when traveling
one must choose different theatres rather than dif-
ferent decors. It would be too expensive to do
otherwise.” But it's not just decor that dictates a

traveling venue—Langhoff also believes it's the text.
“Miss Julie needs a small scene to work. This pre-
cludes a large room, for the intimacy of the pro-
duction would be lost.”

In June 1989, Langhoff will add another dimen-
sion to his work in the theatre. He has been ap-
pointed the new director of the Dramatic Center of
Lausanne, Switzerland, where he will continue his
work as a designer and director.

Ruth E. Goldberg is a freelance writer
based in Paris, who writes regularly on the
arts and design.




RALF BRINKHOFF

The art of sound design is being redefined by
Hans Peter Kuhn. Known in his native West
Germany for his theatre design, Kuhn has taken
his talents beyond the traditional proscenium and
created what he refers to as “audio-environ-
ments”, worlds where sound is an essential artistic
component.

Kuhn'’s involvement with sound dates back to his
years in a rock ‘n’ roll band as a youth in Kiel. In
1975, he became audio designer at Schaubuhne
Berlin, a theatre where he remained until 1979.
Subsequently, he has worked with such directors
as Dieter Dorn, Luc Bondy, Peter Zadek, and Claus
Peymann. It was at the Schaubuhne that he first
worked with Robert Wilson on Death, Destruction
& Detroit. He has since collaborated with Wilson
on the CIVIL warS, The Golden Windows, Le Mar-
tyre de St. Sebastien and, most recently, The
Forest.

Kuhn's “audio-environments” include
Fassungslos, a 1988 installation in a Berlin gallery,
which consisted of a 1.5-meter high mound of dis-
carded pieces of light bulb glass. Lighting and
speakers were built into the installation, making it
a humming, illuminated sculpture. Achtundacht, a
more recent installation, was in an abandoned rail-
way station in Berlin, and included slide projec-
tions computer-synchronized with sound. An Atari
computer with special music software was pro-
grammed to run eight projectors which rhyth-

HANS PETER KUHN DESIGNS
SOUND ENVIRONMENTS

Germany’s Kuhn

talks about his work

BY JOHN CALHOUN

mically threw abstract color images onto tiny
screens, while sounds in the same rhythm ema-
nated from eight speakers along the walls of the
space.

“All my work is with space and with rooms,”
says Kuhn. “In theatre, you have an auditorium
that sits every night at the same spot, so you can
do something based on a special location. You can
say, ‘I want a speaker here,’ and know exactly what
will happen. Because the sound will come from
here, and it will affect the person who sits next to
it in a way that's different from the way it affects a
person who sits over there... you can make up
spaces, and all your spaces within this theatre
space create emotions in people in a different way
than just by telling them a nice story.”

Kuhn fully realized the emotionally powerful ef-
fect of sound during the recent production of the
Robert Wilson-David Byrne collaboration, The For-
est, which premiered at the Theatre der Freien Vol-
ksbuhne under the auspices of Werkstatt Berlin
1988 e. V., and which subsequently appeared at
the 1988 Next Wave Festival at the Brooklyn Acade-
my of Music in New York. He confounded expecta-
tions with sound; in The Forest an actor sits in a
metal tub dropping stones from his mouth. But in-
stead of the sound of rocks hitting metal, the audi-
ence hears glass crashing. “It is very different from
what you would expect,” he says. “A glassy sound
in a very big space. You can change the whole
mood by changing this one sound effect.”

Kuhn characterizes what he did in 7he Forest
and in other pieces as creating an “audio space
around the audience.” He eschews a sound system
that is centered on the stage: “I always have speak-

ers everywhere in the house.” For The Forest,
Kuhn positioned eight Meyer speakers onstage, and
16 speakers surrounding the auditorium. For a
factory sequence in Act Two, Kuhn made an eight-
track tape with eight different machine sounds,
each of which emanated from different speakers
onstage. Bird sounds came from auditorium
speakers to make the audience feel as if it was
part of the forest environment.

A PM-3000 Yamaha mixer with 40 inputs and 8
X 8 output “gives you many possibilities to config-
ure where the sound has to go,” says Kuhn. Since
The Forest was to tour, another reason for choos-
ing Yamaha was universal familiarity with and avail-
ability of the equipment.

In describing his sound worlds, Kuhn states:
“An artist who does environments will have a
room where things happen that are different from
what the room usually would be, and this gives you
a kick in the brain.” Kuhn provides plenty of
kicks.

CUE INTERNATIONAL
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In the Robert Wilson-David
Byrne collaboration of The
Forest, sound designer Hans
Peter Kuhn (1) creates forest
scenes (2) by sending bird-
sounds through speakers in
the auditorium as well as on
stage, making the audience
feel part of the environment.

Kuhn is known not only for
his theatre design but for en-
vironmental sound installa-
tions. Achtundacht (3) was a
computer-operated slide and
sound show at an abandoned
train station in Berlin. The
Box (4, with Kuhn on right)
was a sound-capsule; a micro-
phone and amplifier led into
it, with no way for sound to
escape. “You could say some-
thing into the microphone,”
says Kuhn. “The sound is cap-
tured and will never come

»

out.

®

Pour la collaboration Robert
Wilson-David Byrne, le
bruiteur Hans Peter Kubn
(1), pour The Forest, a recréé
le monde de la forét (2), en
diffusant le chant des
oiseaux dans tous les micros,
d'une facon telle que le pubic
se sente plongé dans l'ambi-
ance.

Kubn est connu non seule-
ment pour ses dessins théat-
raux, mais aussi pour ses in-
stallations sonores créatrices
d’atmospheéres. Dans Achtun-
dacht (3), qui avait lieu dans
une gare berlinoise aban-
donnée, les diapositives et le
son étaient régis par ordi-
natuer. The Box (4, avec
Kubn sur la droite), était
une “capsule sonore”: un mi-

3
/

Jicateur conduisaient les
sons a lUintérieur de la cap-
sule pour lesquels il n’y avait
aucune issue. “On pouvait
parler dans le micro,” dit
Kubn. “Le son était em-
prisonné et ne pouvait jam-
ais en ressortir”
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Fir The Forest, eine gemein-
same Arbeit von Robert Wilson
und David Byrne, erzeugte der
Toningenieur Hans Peter Kuhn
(1) Waldesstimmung, indem er
Vogellaute durch Lautsprecher
auf die Biihne und in den
Zuschauerraum sendete und
den Zuschauern so das Gefiihl
vermittelte, selbst Teil dieser
Umwelt zu sein.

Kuhn ist nicht nur fir seine
Theaterdesigns, sondern auch
fir seine Arbeiten mit Anlagen
zur Wiedergabe von Um-
weltgerasuschen bekannt.
Achtundacht (3) war eine com-
putergesteuerte Ton-und-Dia-
Show auf einem stillgelegten
Bahnhof in Berlin. The Box

(4, rechts Kuhn) war eine
Tonkapsel, in die ein Mikrofon
samt Verstarker hineinfuhrte
und aus der kein Ton dringen
konnte. “Wenn man irgendet-
was ins Mikrofon sagte”’, so
Kuhn, “‘dann ist der Ton
eingefangen und kann nicht
mehr entkommen.”
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The 1989 edition of the SIB International Exhibition of
Equipment and Technology for Discotheques and Dance
Halls (Salone Internazionale delle Attrezzature e Tecnologie per
Discoteche e Locali da Ballo) and the MAGIS Exhibition of
Equipment and Technology for Theatres and Cinemas (Mostra
S l B / M AG ,S per le Attivita di Gestione e Industriali dello Spettacolo] will '
take place April 10, 11, 12, 13, 1989 at the Trade Fair Centre in
Rimini, Italy. The show is being organised by Ente Autonomo

AN D Sl EL Fiera di Rimini, the Rimini Trade Fair Corporation, with the col-
laboration of SILB, the Italian Dance Hall Owners’ Syndicate,
and the ltalian General Show Business Association.
R EADY FO R 89 As registration continues, organisers are expecting to better
the 400 exhibitors, 13,000 trade-only visitors, and 25,000 square

meters of booth space of the 1988 show. On display will be
equipment for the furnishing and fitting of dance venues, the-

e e =29 atres and cinemas—stage lighting and lighting controllers,
lelnl S SIB/ MAGIS lamps, special effects equipment, electronic dubbing and edit-
ing equipment, cinema projectors, and technical stage installa-
Sh OW in lac e tions. A partial list of 1989 exhibitors follows.
p , Among the highlights of SIB will be a seminar on the future
of nightclubs—"The secret behind successfully running a dance

for April l O i l 3, l 989 venue in the next five years.” Among the speakers will be

Gianni Fabbri, owner of Italy’s Paradiso, Pascia, and Pineta

Clubs.
On April 12, at the Kitsch/Ancient Rome Baia Imperiale Club,
BY ANDREW SHEARER there will be an audio demonstration by international disc jock-

eys. D.Js from London’s Hippodrome, New York’s Tunnel and
Palladium, and the Baia’s resident d.j. will demonstrate their
mixing talents. The evening will continue with a light/sound
exhibition by Clay Paky and Italian audio manufacturer, Outline.

On Tuesday, April 11, MAG]JS is planning a workshop to be
moderated by British lighting designer John Henshall—
"“Problems in entertainment lighting.” The three-hour workshop
is open to international trade visitors attending SIB/MAGIS.

There will then be a seminar on “New light sources in enter-
tainment.” It will begin with a demonstration by General Elec-
tric, Osram, Philips, Sylvania, and Thorn, each demonstrating
their latest lighting products.

Lighting designers from different disciplines will then speak
on the newest innovations used in their field——British LD Fran-
cis Reid will talk about lighting for the theatre; George Spiro,
president of the American Society of Lighting Direction, will
speak on lighting for the cinema; Aldo Solbiati from Italy’s
Channel 5 will talk on television lighting; and Renato Neri of
the concert lighting firm, Xenon, will speak on lighting con-
certs and live shows.

For further information on SIB/MAGIS contact: Ente Autono-
mo Fiera di Rimini, Via della Fiera, 52, 47037 Rimini, Italy. Tel:
0541/773553. Telex: 550844 FIERIM I.
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PROVISIONAL LIST OF SIB
EXHIBITORS

Ad Systems
Cesena, Italy

Pro Audio equipment

Adam Hall Supplies
Southend, England

Rack, flightcase accessories
A.FA.

S. Giovanni in Marignano, Italy
Club furniture

Amplilux

Misano Adriatico, Italy
Sound/Light & Special Effects
Apas

Pistoia, Italy

Club furniture

A.P.LA.D.

Milan, Italy

Trade association

AR.T

Rochester, USA

Digital reverb-system, digital delay
Artick

Milan, Italy

Light Controllers, dimmers, special
effects, control desks
Astralloy International
Leeds,England

Trussing

ASM

Salzkotten, West Germany

Light Controllers, dimmers, speakers
Audiolink

Alberi, Italy

Pro ampilification, sound systems,
light control desks, dimmers
Audium

S. Maurizio al Lumbro, Italy

Pro audio system

Az Arredamenti

Sassuolo, Italy

Club furnishings

Balzers Aktiengesellschaft
Balzers, Switzerland

Optical filters, mirrors

Bespeco Professional
Castelfidardo, Italy

Audio equipment & accessories
BGW Systems

Hawthorne, USA

Power amps

Italo Bonfanti

Cantagrillo, Italy

Lighting, light controllers, video
systems

Bios

Rome, Italy

Moving Text displays

MARCH/APRIL 1989

Bose
Rome, Italy

Pro Audio Systems

Cameron Video Systems
Glasgow, Scotland
Multi-effect video wall, video
communications

Cast

Rome, Italy

Videowall, Computers, Video-
graphics

Cereda & Sala

Vedano al Lambro, Italy

Air conditioning

Cermel

Asti, Italy

Moving Text displays

Mirco Cestari

Mirandola, ltaly

Club seating

Chiavidea

lesolo, Italy

Dance venue furnishing

Ci Erre Due

Forli, Italy

Air conditioning

Clay Paky

Pedrengo, Italy

Effects lighting, projectors, special
effects

Coemar

Castel Goffredo, Italy
Lighting, effects lighting, special ef-
fects, lighting controllers, strobes,
uv lights

Coperluz

Arganda del Rey, Spain
Effects lighting
Crealnternational

Rimini, Italy

Dance venue furnishing
cam

Castelnovo Sotto, Italy

Speaker enclosures, amplifiers,
crossovers, equalizers, audio mixers,
consoles, p.a. systmes

D.A.S. Audio
Valencia, Spain

Pro Audio equipment
Athos Davoli

Parma, Italy

Amplifiers, audio mixers, speaker
enclosures, p.a. systems, echo units,
crossovers

Deltalabs Research

Chelmsford, USA

Digital delay, harmonizers, audio ef-
fectsrs

Diemme Neon

Modena, Italy

Neon lighting & effects, luminous
floor, wall and ceiling panels

Digisoft
Milan, ltaly
Special effects software

Disco & Club Trade International
Sandridge, England

Trade Magazine

Disco Mirror

Stockport, England

Trade Magazine

Discoservice

Gabigge Mare

Sound, light, effects & Video
installers

Ecler

Barcelona, Spain

Audio mixers, equalizers, filters
Elite for Dancing

S. Gregorio di Veronella, Italy
Luminous floor, wall & ceiling pan-
els, special effects

Eltek

Florence, Italy

Light/Pro sound & furniture
Energy Sound

Carru, Italy

Pro speakers for club/cinema/
theatre

Etabeta Electronics
Bregnano, Italy

Pro audio/electronics, colour filters
Euromet

Loreto, Italy

Stands, racks

FA.L

Castel Goffredo, Italy

Lighting, effects lighting, luminous
dance floors

FBT

Recanati, ltaly

Audio equipment

Fly Light

S. Giorgio, Italy

Light controllers, dimmers, special
effects

G. Celauro

Cologna al Seria, Italy
Loudspeakers, amps, audio compo-
nents, speaker enclosures
Gebel

Pesaro, Italy

Electronic & Electrical Systems
Gidue Grafiche

Formigine, Italy

Publicity Agency

G.L. Pozzi

Desio, ltaly

Cabinet, rack, flightcase parts
Grisby Music

Castelfidardo, Italy

Pro audio equipment

General Gadgets
Cantu, ltaly

Stickers, T-shirts, promo material
Gufram ‘

Cirie, Italy

Seating & tables

High End Systems

Texas, USA

Lasers, lighting effects
Indiana Collection

Limbiate, Italy

Seating

Ital C.I.D.A.

Sorbolo, Italy

Pro Audio

It. Ma. Wallcovering

Turin, Italy

Fireproof wallcovering
Kennel

Turin, ltaly

Speaker enclosures, amps,
crossovers

King's Sound

Padua, Italy

Effects lighting, light control units,
strobes

Kontatto

Rimini, Italy

Interior design

LA.

Povoletto, Italy

Seating & tables

Lampo

Castel Goffredo, Italy

Lighting, effects lighting
Laser Chorus

Texas, USA

Lasers

LED Electronica
Casamassima, ltaly

Sound systems, lighting, effects
lighting, special effects

LEM Electronics

S. Giovanni in Marignano, Italy
Pro Audio Equipment
Leoncini

Forli, Italy

Furniture, soundproofing
equipment

Lifesystem

Modena, Italy

Lighting, effects lighting
Light Processor

Greenford, England

Low voltage panels, switching
equipment for lighting control
Lightwave Research

Texas, USA

Filters, lighting effects
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LiteBeam

Naples, Italy

Effects Lighting, strobes, light
controllers

Linear Italiana

Milan, Italy

Pro Audio Equipment

Lobo

Aalen, West Germany

Lasers

Loschi & Malavasi

Modena, ltaly

Uphoilstered furnishings

Le Maitre

Croydon, England

Lighting, effects lighting, special
effects

Martin Audio

High Wycombe, England
Loudspeaker enclosures
Martin Professional

Miami, USA

Effects Lighting, Smoke Machines

Mazzon Salotti
Jesolo, Italy

Upholstered seating

M.B. Arredamenti
Riccione, Italy

Seating, tables, furniture
McLore

Albino, Italy

Flight cases, cables

Metal Progetti

Perugia, ltaly

Automatic cloakroom equipment
Micro Video

Centobuchi, Italy

Video desks, pro video equipment
Monacor Italia

Bologna, Italy

Mixers, audio components
Music & Light

Milan, ltaly

Lighting, effects lighting
Musica Pro

Bovolone, Italy

Pro audio, trussing, hoists
Musica In

Fucechio, Italy

Artist Management

Nisel

Sedico, Italy

Effects lighting, special effects
New Electro Music
Genoa, Italy

Speaker enclosures
Novalight
Montefiascone, Italy

Lighting, effects lighting, special
effects

Nuova Sysma
Oderzo, Italy

Digital Light Controllers, dimmers
Ortophone

Bologna, Italy

Pro Audio & Video Systems
Outline

Flero, Italy

Amps, mixers, speaker enclosures
Player Tecnica

Forli, Italy

Pro Audio installers

Professional Equipment

Milan, ltaly

Pro Audio Equipment
Programsistem

San Clemente, Italy

Lighting, effects lighting, special ef-
fects, video systems

PugiR. G.

Montale, Italy

Flameproof material

Pulsar

Cambridge, England

Lighting, Effects lighting, light con-
trollers

Quasar Engineering

Modena, Italy

Lighting controllers

Readylight

Rome, Italy

Luminous signs, effects lighting
RFS

Turin, ltaly

Pro Speakers

Samarcanda

Modena, Italy

Decorative glass,plastic, mirrors
Rima 80

Rome, Italy

Smoke Machines, hoists, motorized
lighting, trussing, strobes, speaker
enclosures

Safo

Milan, ltaly

Fiber Optics

Santolini

Forli, Italy

Air conditioning, ventilations
Sapro

Saint Maur Cedex, France
Lighting, effects lighting
S.C. International

Marina di Montemarciano, Italy
Seating & furniture

Segno de Padova

San Marino, Italy

Club furniture

SGM
Colombarone, Italy

Lighting, effects lighting, light con-
trollers, special effects

SILB

Rome, Italy

Dance Hall Owners Syndicate
SLE

Lorrach, West Germany
Spotlights

Sound Corporation

Formigine, ltaly

Pro audio, sound systems, video
systems

Spotlight

Milan, Italy

Lighting, effects lighting, special ef-
fects, motorized lighting

Stereo Sound Studio

Viterbo, Italy

Lighting, effects lighting

Tarm

Bochum, West Germany

Lasers

Studio Lolli

Reggio Emilia, Italy

Club Designers

TAS

Castel Goffredo, Italy

Lighting, effects lighting, special ef-
fects, trussing

Tausani, Ferrini, Lucchi
Riccione, Italy

Club Designers

Tecnitron Electrronica

S. Vito Dei Normanni, Italy
Lighting, effects lighting, special ef-
fects, strobes

Tecnoplanning

Milan, Italy

Moving text displays

Texim

Vigano, Italy

Pro Audio equipment &
components

Tolomeo Disco Network
Milan, ltaly

Promotion facilities
PietroTondello

S. Giorgio Delle Pertiche, Italy
Lighting Controllers

Valentini

Turin, Italy

Audio Accessories
Videocation

Bolzano, Italy

Video systems,satellite reception
equipment

Video RGB

Trento, ltaly

Video Systems

X Sound Light
Ljubljana, Yugoslavia
Engineering
PROVISIONAL LIST OF MAGIS
EXHIBITORS
A.D.B.

Belgium

Lighting Controllers
A.G.LS.

Italy

Trade Association
Barciulli

Florence, Italy
Cinema Seating
Caloi Industrie
Susegana, Italy
Seating
Cinemeccanica
Milan,ltaly

Cinema Projectors, amplifiers,
loudspeakers, projection room
accessories

Decima

Padova, Italy

Theatre & cinema curtains, seating
DeSisti

Rome, Italy

Professional film, theatre, spe-
cialized lighting

Destro Engineering
Albignasego, Italy

Theatre & cinema furniture

GTE Sylvania

Tienen, Belgium

Specialized lamps & light sources
laniro

Rome, Italy

Luminaires, spot video & cinema
lighting

Lino Sonego

Planzano, Italy

Cinema & theatre seating

Ova

Pieve di Cento, Italy

Fixed & Portable emergency lamp
generators

Philips

Milan, Italy '
Special lamps

Prevost

Milan, Italy

Professional film projectors, sync &
editing desks, amplification
Quartzcolor laniro, Italy

Rome, Italy

Lighting fixtures for TV, film, photo-
graphy, video

Roscolab International

Port Chester USA

Colour filters, gels, gobos, smoke
machines, computer programs for
lighting

CUE INTERNATIONAL



The 1989 SIB/MAGIS show at
the Rimini Trade Fair, April
10 - 13, (floor plan, 1) will be
divided into the SIB show of

Le salon SIB/MAGIS 1989 a la
Joire de Rimini, qui aura

lieu du 10 au 13 avril, (plan
1) sera divisé entre la salon

v

Die SIB/MAGIS—Ausstellung
1989 auf der Handelsmesse
von Rimini, die vom 10. bis 13.
April stattfindet (GrundriB, 1),
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SAM
Milan, Italy

Cinema & theatre installations
Romeo Sassi

Reggio Emilia, Italy

Cine Projectors, screens, stereo
systems

Sivi llluminazione

Cavazzale, Italy

Special cinema, TV, theatre, photo-
graphic lamps

Studio Sound Systems

Rome Italy

Cinema & Recording studio sound
systems

Spotlight

Milan, Italy

Lighting, lighting effects

Teatro

Castel Goffredo, Italy

Luminaires, spots, electronic equip-
ment, controllers

Zosimo L. Vittotio

Rome, Italy

Special projector lenses

Readying for Paris’ SIEL,
April 9 - 12, 1989

On April 9, 10, 11, 12, 1989, SIEL, the International Trade
Show of Equipment and Technology for Entertainment
and Leisure Places (Salon International de L'Equipment des
Lieux de Loisirs et de Spectacles 89) and the Theatrical Services
Exhibition (Salon de Theatre| will take place in Hall 1 at the
Parc des Expositions de la Porte de Versailles in Paris.

Bernard Becker Communication, organisers of the event, are
planning on 23,000 square meters of exhibition space, bettering
the 22,000 of last year. They are also expecting to better the
20,000 professional visitors and 300 exhibitors of 1988. A partial

list of 1989 exhibitors follows.

Exhibiting at the SIEL show will be manufacturers and dis-
tributors of sound equipment, soundproofing, special effects,
non-theatrical lighting, professional organisations, and record
companies. The Theatrical Services Exhibition will be divided
into artisans—costumes, wigs, makeup, scenic artists—and
theatrical structures—stage machinery, theatre lighting, seats.

Along with the exhibition, organisers are planning for ex-
hibitors behind-the-scenes tours of Parisian performing arts

institutions.

For further information, contact Bernard Becker Commu-
nication, 161 Boulevard Lefebvre, 75015 Paris, France.
Tel: 1.45 33 74 50; Telex: 201 875 F; Fax: 1.45 32 71 29.

ACL Sarl
ZA Carreaux 2 Avdes Marronniers
94380 Bonneuil Sur Marne France

Acoustic Equipment Sonorisation
10 Rue Godefroy
92800 Puteaux France

Acustima Beyma
Poligono Ind Virgen de la Salud
46950 Chirivella Valencia Spain

ADDE
14 Rue Gorge de Loup
69009 Lyon France

ADS
32 Rue Pierre Ricaud
94200 Ivry Sur Seine France

AEI Zeck
| Rue de Soppe
68780 Sentheim France

Aeq Pi Leganes
c/Rey Pastor 36 Leganes
Madrid Spain

AFP
113 Rue de Rome
75017 Paris France

Agenstub
La Tuilerie Marcoux
42130 Boen Sur Lignon France

Ambiance Lumiere
65 Quai Blanqui/BP5
94140 Alfortville France

Analogique Numerique Diffusion
3 Rue des Varennes
71786 Chatenoy Le Royal France

Animation Lumineuse
91810 Vert le Grand France

APG Arten
49 Rue du Four
75006 Paris France

Ariane
14/ZA des Sables
76540 Alby Sur Cheran France

Asem
94230 Cachan France

Atkis Sono
2 Av. Jean Moulin
94120 Pontenay Sous Bois France

Audioptic
16, Rue des Thermes
95880 Enghien France

Blix Blanger Creations
75018 Paris France

Bose
Rue Saint Vincent »
78100 St. Germain en Laye France

Bouyer
BP220,480 Av de Paris
82002 Montauban France

Bouyer ETS
6 Rue du Dome
75116 Parisuban Cedex France

C Heil Tea
91940 Gometz le Chatel France

Camac
21 La Richerais
44850 Ligne France

Castel Diffusion
B.P.N. 10, Chateau de Doblans
39210 Voiteur France

Cats
6700 Strasbourg France

CCTL
235 Rue St. Charles
75015 Paris France

CDR/Codirea
56 Rue Voltaire
92240 Malakoff France

CcDS
41 Rue St Dominique
63000 Clermont Ferrand France

Celestion France
37 Bd Bourdon
75004 Paris France

Cineco
72 Av des Champs Elysees
75008 Paris France

Cineconfort SA
Rue Blaise Pascal, B.P. 464 Z.I.
39007 Lons le Saulnier France

Cinelume
8 Rue fg Poissonniere
75010 Paris France

Circe
14 Rue Pierre de Coubertin
21035 Dijon Cedex France

Collyns
3 Av des Freres Lumieres
92160 Anthony France

Creations Marsault
21 Bld Ney
75018 Paris France

Crystal Equipment
15, Rue de L'yser
94400 Vitry Sur Seine France

Cunow Pro Avic
11 Av de L'ados
95800 Cergy-St-Christophe France

Cybog
101 Av Jean Jaures
93800 Epinay Sur Seine France

Dannco Informatique

1 Centre Administratif des 7 Mares
BP187

78313 Maurepas Cedex France

Degaie
97, Route de Bavay
59138 Pont Sur Sambre France

Devianne Duquesnoy
20, Rue de la Tannerie
59150 Wattrelos France

Diafora
12 Rue des Grands Pres
91430 Vauhallan France

Diprofa-Sarl
15, Rue des Tennis
75018 Paris France

Disbaule
Route de la Baule
44350 Guerande France
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Dispatch
184 Allee des Erables 21 Paris Nord
95947 Roissy CDG France

Disquengros

Z1 Rue du Vert Tuquet Bat. Les
Peurpliers

59960 Neuville-en-Ferrain France

Dynacord France
77 Bd de Menilmontant
75011 Paris France

EGA
60, Rue St. Lazare
75009 Paris France

Ere Acoustic
7 Rue le Perdriel
91140 Villebon Sur Yvette France

Euro Dor
25 Av Maurice Maunoury
28600 Luisant France

Ever Radio Violette
Z1 No. 2 Prouvy Rouvignies
59309 Valenciennes France

Expelec
La Culaz
74370 Charvonnex France

FBT Elettronica
Po Box 104/Z1 Mattei
62019 Recanati Italy

Flightman
57 Route de Nimes
30540 Milhaud France

Galatec
97 Rue Senouque Z1 Center
78530 Buc France

Gregis Theatel
4, Rue de Londres
75009 Paris France

Groupe 38
14 Cour Saint Eloi
75012 Paris France

GTI Protection
116 Rue de Paris
93100 Montreuil France

Hallier System
11 Rue Rabelais
93100 Montreuil France

Hardware
126 Av Pablo Picasso
92000 Nanterre France

High Fidelity Services
4 Rue Pierre Semard
75009 Paris France

Hohner SA
Z1 Semur en Auxois
21140 Semur en Auxois France

IMA/Digilight
3, Rue Leon Contejean
25200 Bethoncourt France

Imexpo
851 Rue de Bernau Z1 du Plateau
94500 Champigny S/Marne France

Intervox Alcatel
253 Av du Pdt Wilson
93120 La Plaine St. Denis France
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Jaunay Bernard
28, Rue Florian
75020 Paris France

Kit Miroirs
64 Bid Brune
75014 Paris France

Kreluz
La Baneza 32, Polig. Ind. de Cobo A
28940 Fuenlabrada Madrid Spain

La Bamboula
68 Rue Carnot
74000 Annecy France

Laser Movement
7, Rue de Tigery
91250 St Germain les Corbeil France

LEM
127 Av de la Republique
92320 Chatillon France

Les Necrophages
Domaine de Vallombreuse
33360 Lignan de Bordeaux France

Les Sex Symbol’s
Saint-Pouis Esperron
83560 Rians France

Les Timbres

Boite Postale No. 10
77940 Voulx France
Liva

Z1 La Garderie
56520 Guidel France

Maijor Loisirs
R.N. 307
78810 Feucherolles France

Merlaud SA
76 Bd Victor Hugo
92110 Clichy France

Mole-Richardson
38 Av Henri Barbusse
92220 Bagneux France

Multistand
28130 Yermenonwville France

New American Supply Corp
19 Ave de Berlincan
33160 St.Medar en Jalles France

Novais
Z1 Du Lac
19700 Seilhac France

Opape
94, Rue St. Lazare
75009 Paris France

Placoplatre
20, Rue Victorien Sardou
92506 Rueil Malmaison France

Point 12
20, Rue Malher
75004 Paris France

Presta-Scenique
9, Rue de la Mataierie
95640 Marines France

Proto-Prodis
ZA. Louer
40380 Montfort-en-Chalosse France

Pulsar France
10 Av du Fresne
14760 Bretteville Sur Odon France

Quinette Gallay International
BP/15515,Rue de la Nouvelle France
93103 Montreuil Decex France

Radio LC

12 Allee des Platanes

93320 Les Pavillons Sous Bois
France

Regiscene '
65-71 Rue de Charenton
94140 Alfortville France

Revox France
14 Bis Rue Marbeuf
75008 Paris France

Ricard-Clan Campbell
62, Rue Helerie Muller
94320 Thiais France

Robert Juliat Semco
39 Rue Trevise
75009 Paris France

Robert Trouve et Fils SA
139, Ave de Verdun
92130 Issy les Moulineaux France

Rondson
103, Route de Mons
31130 Balma France

Rothmans International France
10, Rue Hamelin
75116 Paris France

RV Electronique
23, Rue Beausire
93250 Villemomble France

Sacem
225 Av Charles de Gaulle
92521 Neuilly-Sur-Seine France

SAIH/ERA
32, Rue Araco
92800 Puteaux France

Sapro France
52 Av Carnot BP 55
94104 St Maur France

Savelect
851, Rue de Bernau Z1 du Plateau
94500 Champigny France

Scanachrome
47, Corniche des Oliviere
06000 Nice France

SCV Audio
186 Allee Des Erables
95947 Roissy France

SEAC

Les Primeveres Z1 des Cing Chem-
ins

56520 Guidel France

SED France

30 Rue L'ancienne Passerelle

59590 Raismes France

SGM France
Route de Menton
74290 Veyrier-le-lac France

Simplex Electronique
48 Bd Sebastopol
75003 Paris France

Sonoss
3 Rue Vieille
59160 Lomme France

Spectr'anim
60 Rue Sebastien Mercier
75015 Paris France

Stacco
89, Rue du Moulin
67520 Kirsheim France

STM SA
Z1 de la Republique Centre
86000 Poitiers France

Sud Regie
59, Boulevard de la Liberation
13001 Marseille France

Sud Textiles
14, Passage du Sud
75019 Paris France

Swann Audio
1 Rue St Sauveur
18120 Mereau France

TACC
8 Rue du Fg Poissonniere
75010 Paris France

TCA
3 Rue Roze
02000 Laon France

Teatro
Via Inghliterra 2
46042 Castel Geffredo France

Techni Cine Phot
64 Bis Bd Jean Jaures
93402 St. Ouen France

Texas Electronics
57 Rue de Chartres
78610 Le Perray en Yvelines France

Thorn Europhane

156, Bd Haussmann

75008 Paris France

Top Gregoria

16 Bis, Boulevard Fleury
91170 Viry-Chatillon France
Verticall #

Z1 Nord de Torcy, BP40

77201 Marne la Vallee France

Videosat

8 Rue Guynemer

94300 Vincennes France
Xis

5 Rue Vallat

34000 Montpellier France
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ITALY/SPECIAL EFFECTS THE NETHERLANDS/SHOW PREVIEW

GEORGE LUCAS’
ILM TO CREATE
A F/X STUDIO
AT CINECITTA

George Lucas’ Industrial Light &
Magic signed a deal with Cinecitta
of Rome aimed to install a special
effects facility at the studio, accor-
ding to Variety. The agreement,
signed February 2, calls for ILM to
conduct a 2-month study on what it
will take to set up the facility and
to research the potential demand
for f/x services in Europe.

Once the research is completed,
ILM is expecting to install equip-
ment, train technicians and make
the facility operational by 1991.

Warren Franklin, vice president
of ILM’s sister company, Lucasfilms,
notes, “Given what will happen in
1992, we feel it is important to
have a base in Europe. It will give
us the opportunity to expand our
business throughout Europe and to
better service filmmakers in Italy
and other countries.” Franklin said
this facility will be the first of its
kind in Europe.

SHOWLIGHT 89 IN
AMSTERDAM

Showlight 89, subtitled the “In-
ternational Television, Theatre &
Film Lighting Colloquium,” will be
held May 15-17, 1989, at the
Hilversum studios in Amsterdam,
the Netherlands. This is the show's
third edition; the first took place in
1981 in London and the second in
1985 in New York. The show is or-
ganized by the National [llumina-
tion Committee of Great Britain in
association with Netherlands
Broadcasting Services.

Targeted to professional lighting
designers working in the per-
forming arts worldwide, papers
will cover seven broad topics:
performances; special rigs; control-
ling light; light, art, and science;
light sources; moving light; and
special effects. The opening speak-
er will be American entertainment
lighting designer Bill Klages, and

other speakers on the roster are
Dutch lighting designer and theatre
consultant Hans Wolff, British
cinematographer Tony Imi, and
entertainment/architectural lighting
consultant Christoph Rudolph.

The colloquium’s emphasis will
be on the application of lighting
equipment to achieve effect, rather
than on scientific research. All pa-
pers will be delivered in English;
the presentation of papers will run
10-15 minutes each, with plenty of
time left for discussion.

The conference will open on
Monday, May 15, at the Amsterdam
Theatre Museum. That afternoon, a
tour of Amsterdam’s theatres is
scheduled by canal boat, finishing
with a demonstration of the techni-
cal facilities and a reception at the
city’s new Opera House.

The colloquium itself will be
held Tuesday, May 16, and Wednes-
day, May 17, in one of the main
studios of the NOB Television pro-
duction center in Hilversum, about

30 minutes from the center of
Amsterdam.

In an adjacent studio on those
two days will be an exhibition of
lighting equipment and services
companies, including Arri (GB)
Ltd., CCT Theatre Lighting Ltd., De-
Sisti Lighting, Lee Colortran, Inc.,
Siemens Lighting Systems, Strand
Lighting Ltd., Thorn EMI, Philips
Lighting Co., Rosco Laboratories,
Inc., and Vari-Lite, Inc.

For more information, contact
Maureen van Woudenberg, NOB PR
Dept., PO Box 10, 1200 JB Hil-
versum, The Netherlands, Tel:
0/35-775115; Fax: 0/35-774325; or
Tom Nutt, Canadian Broadcasting
Corp, CBC Engineering, Electrical
Section, Building Design and Con-
struction, 7925 Cote St. Luc Rd.,
Montreal, Quebec, H4W 1RS Cana-
da, Tel: 514/485-5441; Fax:
514/485-5501.

SPAIN/SHOW PREVIEW

EXPOMUSICA 89

MOVERS AND
SHAKERS

Rob Peck, managing director of
Icelectrics, Ltd., Bordon, Hants, UK,
was elected chairman of the Profes-
sional Light and Sound Association,
Eastbourne, Sussex, UK, for a three-
year term, effective January 1,
1989. Peck takes over from Peter
Brooks, who has retired after six
years as chairman to the associa-
tion....Michael Samuelson has ac-
quired Samuelson Lighting Ltd.,
London, the company he founded,
from the Samuelson Group PLC,
which is part of Eagle Trust PLC.

Expomusica 89 in Madrid has
changed its dates and location from
previously announced in order to
make room for an expected high
attendance. This year’s show will
take place from Wednesday, May
17, through Saturday, May 20 in
Pavilion 10 at the trade fair ground
in Casa de Campo. Josefina Gomez-
Prada, show manager, notes that
“the change of dates and pavilion
means that Expomusica will be
able to grow in size and number of
exhibitors.”

The show will be divided into
three sections: Spectacular Lighting,
Musical Instruments, and Profes-
sional Sound Equipment. The spec-

tacular lighting section, which will
consist of stage and club lighting
and lighting controllers, will “have
its own special section of Pavilion
10,” according to Gomez-Prada,
“giving these exhibiting firms great-
er height” in order to demonstrate
their products.

Expomusica 89 will cover 8,000
square meters of exhibit space,
according to Gomez-Prada, and is
expecting to welcome 10,000
professional visitors and 150 exhib-
itors. This is an increase from the
6,500 square meters of exhibition
space from 1988, which hosted
8,545 visitors and 108 exhibitors.

Among the 1988 exhibitors at
Expomusica were Bose, Kremesa,
Pro-Light, Profsound, Rosco Es-
pana, Ross Systems, Sony Espana,

Spa Music, Kreluz, and Yamaha
Hazen.

For more information on Ex-
pomusica 89, contact Josefina
Gomez-Prada, IFEMA, Avda de Por-
tugal, s/n Casa de Campo, 28011
Madrid, Spain 1101, Tel:
470-10-14. Fax: 91/464-33-26.

CUE INTERNATIONAL




—
Bring On The Light

Michael Jackson and U2 Blaze Bright In Nocturne Light

PHOTO BY BOB GEORGE

When you're on the
road you need total
commitment from your
production company.
That's what you'll get
from Nocturne.

We are full-service,
providing everything
from eye-opening
special effects, dramatic
stage lighting, general
contracting, staging and
set design, large screen
video projection and
taping and rigging.

Nocturne
represents the
best, from tour
managers to
assistant
carpenters.
We can assist
you with all
your production  |[ggd 8
decisions. Tour  [EEE—.
production is
what WE do.
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“Access To Excellence”

2051 THIRD STREET, SAN FRANCISCO, CA 94107  (415) 554-8100 FAX 415 554-8120  E-MAIL Nocturne-US




USA/SHOW PREVIEW

LDI89 SET FOR NOVEMBER 17, 18, 19 IN NASHVILLE

Lighting Dimensions International
89, the second annual international
entertainment technology trade
show for clubs, concerts, theatre,
television, and film, is heading
down South to Nashville, Tennes-
see, for three days, Friday, Novem-
ber 17, through Sunday, November
19, 1989. On display will be the
latest sound, lighting, and special
effects innovations and products.
Designers, dealers, manufacturers,
users, and working professionals
will jam over 7,000 square meters
of exhibit and conference space at
the Nashville Convention Center.
The Convention Center, with the ad-
joining Stouffer’s Nashville Hotel
and the new Church Street Centre
mall, will constitute convention
headquarters for LDI89.
Strategically placed right in the
center of the city, the Convention
Center allows easy access to Nash-
ville's most colourful sights—The
Country Music Hall of Fame and
Museum, the General Jackson Riv-
erboat, the Ryman Auditorium, the
Tennessee Performing Arts Center,

GERMANY/CONSTRUCTION

Printer’s Alley, a string of country
music nightclubs, and, of course,
the world-famous Opryland and
Grand Ole Opry.

Hidden within the rolling hills of
middle Tennessee, Nashville, with
its rapidly growing population, is a
mix of urban sophistication and
natural preservation. This fast-
growing state capital is home to a
multi-billion-dollar recording, en-
tertainment, film, and video indus-
try. The Nashville Network is
America’s fourth largest producer
of programming—exceeded only
by the three commercial networks.

Among the highlights of LDI89
will be a series of informative
workshops moderated by experts in
the lighting, sound, and special ef-
fects fields. Proposed seminars in-
clude “Dichroics: what are they,
how can they be used,” “Fluores-
cent dimming: how far has the
technology come,” “Sound: wire-
less communications,” and “La-
sers: the pros and cons of
simulated lasers.”

Last year’s LDI8S, held in Dallas,

Texas, was an overwhelming suc-
cess, with 3,240 visitors and 230.5
exhibition booths. Disco Mirror &
Licensed Design Magazine deemed
LDI88 “a tremendous success.
LDI88 was superbly organised and
showed renewed European faith” in
American shows. DM & LD Maga-
zine was particularly complimen-
tary on the workshops: they “not
only covered important and provo-
cative subjects, but commanded an
impressive list of speakers.” Dis-
cotech Magazine rated the show a
“smashing success for all partici-
pants and visitors, one of the busi-
est...and well-attended.” And the
Theatrical Dealers Association’s
newsletter cited the show as having
“great value. There was an excel-
lent turnout of exhibitors showing
their wares.”

Among the LDI88 exhibitors
were Avolites, Inc., CAE/Leprecon,
Celco, Clay Paky, Coemar, DeSisti,
Fender, Formula Sound, The Great
American Market, High End Sys-
tems, James Thomas Engineering,
Jem Smoke Machines, Lasermedia,

Litelab, Lyeian Stage Lighting, Lynx
Lighting, Ness Imports, Optikine-
tics, Production Arts Lighting,
Pulsar, Rosco, Science Faction, Tea-
tronics, Technical Projects, Vari-
Lite, Wembley Loudspeakers, and
Zero 88.

The Lighting Dimensions Inter-
national Trade Shows are spon-
sored by Lighting Dimensions
Magazine, the magazine for the
lighting professional, and are pro-
duced by Events Production Group,
Inc.

For more information on LDI89,
contact Paula Harris, Lighting Di-
mensions International 89, 135
Fifth Avenue, 5th Floor, New York,
New York, 10010, USA. Tel:
212/677-5997. Fax: 212/677-3857.

AN OPENING AND A RE-OPENING IN BERLIN

Construction of the Filmhaus Ex-
planade Berlin, an all-purpose film
center, is slated to begin late in
1989, thanks to an appropriation
of 40 million DM (UK £12.5 mil-
lion, US $22 million) from the Ger-
man Senate, according to a trade
source.

Plans call for screening rooms
for video (99 seats) and film (250
seats), offices and stockrooms, a
studio for the Academy of Film and
TV, an exhibition lobby, auditorium,
library, bookshops and a restaurant
and cafe. According to the plan, the
project will be completed in 1995.

Meanwhile, the Congress Hall in
Berlin is scheduled to reopen in
May 1989 as a cultural center. The
Congress Hall, a former conference
center, is a postwar gift of the Unit-
ed States to the City of Berlin.

It will be renamed the House of
World Culture and will be a theatre

" and exhibition space for non-

European countries. The first pre-
sentation in May will be readings

by two Eskimo poets, one from the
United States and one from the So-
viet Union side of the Bering Strait.

INSTALLATIONS

M.S. Audiotron, Helsinki, has
supplied two Celco 60 Majors, a vi-
sual display system and connexion
softpatch/multiplex network for use
in Studio 1 of M.T.V., Finland’s in-
dependent television company
....Litecom, of Utrecht, has sup-
plied a Celco 60 Plus control board
and a TV25-30 and 6000 SOX Dim-
ming System to Sterrebos Studios,
The Netherlands....CCT AVAB Vi-
king Systems have been chosen by
Manchester’s Library Theatre in the
UK to replace the aging controls in

both the Library and Forum theat-
res....Lee Colortran will provide a
dimming and control package that
includes Prestige 3000, Prestige
1000, Scene Master 60, Scene Mas-
ter 60XLC, and Patchman 48 light-
ing control consoles for the Lotte
World complex in Seoul, Korea, a
hotel/department store/theme park
complex scheduled for completion

in 1991.
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Don’t miss an issue . . . subscribe today!

Return this coupon to: Cue International
5 River Park Estate
Berkhamsted
Herts HP4 1HL
England
Or, credit card customers, call (0442) 876661
] YES! Please send me CUE for one year (6 issues) at only
£10.50 (in the UK) or £13.00 (Europe and overseas).

Name
Company
Address

Country Postal Code

[J Payment enclosed
[ Bill me later
[J Charge my credit card
[J Barclaycard/Visa/Trustcard
[J Access/Mastercard/Eurocard
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Our Revolutionar
Quartz Patterns
Offer You These Benefits:

® Will not Termal-shock or heat
fracture

® New round format adapter -
allows rotation in gate for 360° adjustment

® Complex line art or half-tone

® Custom or catalog

® Custom sizes available including EFX projector sizes up to 14" in diameter

® Fits "A” size Altman style “slide in” type holders

® Keystone correction

® Available through the Artifex Dealer network

Ay — g
AArlFs(
CORPORATION

(714) 549-0440 FAX (714) 549-0851
3303 Harbor B}vd., Suite G-8, Costa Mesa, CA 92626
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Avolites QM 500-TD, the theatre board with an
impeccable pedigree.

Developed from the original "QM" the benchmark
for touring boards, combining state of the art
technology with craftsman construction.

Technology you can trust from the winner of the
"Performance Award for Lighting Equipment Man-
ufacturer of the Year, 1988"

Avolites QM 500-TD “the"” theatre board.

AVOLITES PRODUCTION COMPANY LTD. ZAVAS AVOLITES INC.

184 Park Avenue, London NW10 7XL. 9700 Owensmouth Avenue, Unit B, Chatsworth CA 91311.
Telephone: 01-965 8522. Telex: 24652 SPOTON G Tel: (818) 709 1116. E.MAIL IMC 506 OLLETT-US
Fax: 01- 965 0290. MOL'T ES Fax: (818) 709 0153.

List of Agents: AUSTRIA Technik Design Tel: 43 7242 86633/4 - DENMARK Berkey Technical Tel: 45 110 6211 - FRANCE Regiscene Tel: 3314396 50 50 - GERMANY Camco Tel: 49 27 32 3080
HOLLAND Jansen Jansen Tel: 31 2907 6955 - HONG KONG Engineering Impact Tel: 852 3 7154203 - ISRAEL More Productions Tel: 972 3454 003 -  ITALY Audiolink Tel: 39 521 598 723
JAPAN MTC Japan Tel: 81 3 295 4731 - SPAIN CYP Internacional Tel: 34 1 464 1148 - U.SA Avolites Inc. Tel: 1 816 709 1116



». OPENING
NUMBERS

GamColor numbers — fresh, clean colors for every lighting
application.

GamColor numbers — arranged in sections, by hue, in the
unique GamColor System...A logical sequence of primaries,
secondaries and subdivisions. A System that makes sense.
The GamColor swatchbook — laid out according to the
GamColor System...It’s easy to find your opening numbers
and all your numbers, easy to remember next time.

Try GamColor. ‘
&
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GamQolor .. =

Deep dyed polyester color filters

/

A w

THE GREAT AMERICAN MARKET

826 N.COLE AVENUE HOLLYWOOD CA 90038
213/461-0200 - TWX 910 494 1233 - FAX 213/461-4308

GamColor is made in U.S.A.

GAMCOLOR IS AVAILABLE FROM THESE FINE PROFESSIONAL DEALERS:
U.K.: AC Lighting, Tel. 0494 39076, FAX 0494 461024. SWITZERLAND: Zilz Concerts AG, Tel. 071-22 75 45, FAX 071-22 75 44.
HOLLAND: Corne-Light, Tel. 02 090 9898, FAX 02 095 1881. Flashlight, Tel. 030-62 58 14, FAX 030-62 59 34.

WEST GERMANY: Alfred Haussmann Intl. Ltd., Tel. 4940 660896, FAX 4940 665071. Zilz Concerts GmbH, Tel. 221-58 30 31, FAX 221-58 43 99.
AUSTRALIA: Concert Lighting Systems, Tel. 03-529-5019, FAX 03-529-2629. HONG KONG: Engineering Impact, Tel. 3-7110222,

FAX 3-7642543. NEW ZEALAND: Spotlight Systems, Tel. 64 9-789354, FAX 64 9-780542.
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